IF YOU ARE AN 
UNDISCOVERED WRITER 


By Noted Editor WILLIAM C. LENGEL 
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ROMANTIC FICTION IS FUN 


MARGARET WIDDEMER 


THE BOOK WRITER’S CHANCES 


From Editors’ Desks to You . . . Awards 
and Contests for Writers 


Market List: 
Book Publishers 


AUTHOR 

JOURNALIST 


Only Pageant Press 
Guarantees National Advertising 


for Every Book! 


UNLIKE OTHER PUBLISHERS, Pag- 
eant Press believes that every book 
SHOULD BE ADVERTISED NATION- 
ALLY: to the book trade, to libraries 
and to the reading public. Relying 
solely upon an author's friends for 
promotion of a book is not “‘publish- 
ing,” for the author might just as well 
print copies of his book and sell them 
door-to-door. The purpose of publish- 
ing is to bring your book to the atten- 
tion of the reading public so that you 
may become known and develop a fol- 
lowing. 

BE CAREFUL! Before you submit your 
manuscript to a publisher, find out if 
he guarantees and specifies National 


Advertising for your book... as 
Pageant Press does! 


Our advertisements in book review sec- 
tions such as The New York Times, 
New York Herald Tribune and Satur- 
day Review go into millions of homes 
and result in bringing your book to the 
attention of a wide public. In addi- 
tion, for books of particular interest 
to specialized groups, we advertise in 
specialized publications such as Pres- 
byterian Life, Navy Times, Christian 
Herald, Sports Digest, Bridge Bulletin, 
Practical Hobbies and many others. 


Seth Richards, Publisher 
Pat Marlowe, Editor 


SEND US YOUR MANUSCRIPT. Our Editors will read it carefully 
and report within one week regarding possibilities and cost. No 


obligation. 


Other Pageant Press advantages: 
Lower Subsidies . . . Our subsidies average from 
25 to 30% lower than firms which do not 
offer advertising. 

Higher Royalty . . . Over 300% higher than 
royalty publishers . . . 

Early Publication . . . Our books are usually 
published in one-third the time other firms 
require. 

Longer Sales Life . . . We keep your book alive 
for at least two years, unlike other publishers 
who arbitrarily reserve the right to suspend a 
book on 60 to 90 days’ notice! 


How to get 


Pubhated 


FROM A SUCCESSFUL PRO 


“Let me express my very sincere appreci- 
ation of your intelligent and sustained 
promotional efforts. Almost everyone who 
picks up ‘Creative Realism’ remarks on its 
technical excellence, and quality of ma- 
terials. Your publicity release is ‘tops’ and 


the skill with which you have drawn to- 
gether the essence of so vast a subject is 
remarkable.” 


Rolf Alexander, M.D. 
Author of “Creative Realism’’ and the 


non-fiction best-seller ‘‘The Doctor Alone 
Can’t Cure You.” 


FREE BIG BOOK fully explains Pageant Press’ successful 
plan that has helped over 500 authors to win recognition. 
Tells why books are rejected . . . which books to publish 
. . . how to type manuscript . . . how to proofread... . 
how to protect your royalties and subsidiary rights .. . 
and 1001 other suggestions to beginners and professionals. 
Absolutely FREE. Write Today. 


PAGEANT PRESS INC. 


130 West 42nd Street Dept. AJ11 


New York 36, N. Y. 
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AUTHOR & JOURNALIST, founded in 1916, is published 
monthly at 1313 National Bank of Topeka Building, Topeka, 
Kansas. Nelson Antrim Crawford, Editor and Publisher. 
Subscription price in U.S.A., $3 for 2 years, $2 for 1 year. 
Outside U.S.A. $4 for 2 years, $2.50 for 1 year. Single 
copies, 25 cents each. 

Manuscripts and other material submitted should be accom- 
panied by stamped, self-addressed envelope. Due care is 
exercised in handling, but AUTHOR & JOURNALIST assumes 
no responsibility for loss or damage. 

Printed in U.S.A. Entered as second class matter at the 
o> Office at Boulder, Colorado, under the act of March 3, 


Copyright 1955 by Nelson Antrim Crawford, 
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TO WRITERS 
WHO WANT T0 
MAKE MORE MONEY 


If you've been reading the writers’ magazines late- 
ly, you will have noticed how editors are earnestly 
searching for new writers. For instance, a man’s mag 
editor says, ‘Besides strong first person adventure 
stories and articles, we are interested in science sub- 
jects, medicine and unusual experience pieces . 
$500, $750 and up.” 

A top slick editor says he is having a hard time 
getting 5,000 word fiction of interest to men—$850 
and up. Short shorts—$750 base rate. A romance 
editor says she wants all lengths—2,500 word shorts 
to 10,000 word novelettes—with realism, sincerity 
and emotion. 

An executive editor in Hollywood says, ‘Writers 
will discover in TV the finest opportunities they have 
ever known! .,. We need writers for westerns, come- 
dies, mysteries. 

A “how to’’ editor says writers are missing a well- 
paying field in this market. 


How Palmer Can Help You 


If you are not making sales, maybe it’s because 
you just don’t know how to put your ideas together— 
and that’s where we come in. Palmer Training is 
unique in that it includes instruction for all fields— 
short stories, mysteries, articles, TV-radio scripts, etc. 

Does it pay-off? . . . We wish you could read the 
leters of thanks from our students and graduates— 
new writers who have started, established writers who 
have increased their sales. 


P.1.A. is an Approved School 


Only carefully selected schools meet these qualifi- 
cations for membership in the National Home Study 
Council: (1) truthful description of courses and serv- 
ices; (2) text material pedagogically sound, (3) ma- 
terial up to date, (4) competent instructors, (5) rea- 
sonable tuition, (6 financially sound, (7) reputable 
management. Unbiased authorities say the N.H.S.C. 
approval should be one of your first considerations in 
seeking home-study instruction. 


Free Book and Lesson 


So you can see for yourself, send for our free 40- 
page book: ‘The Art of Writing Salable Stories’’ and 
free typical lesson package. It may well be the turn- 
ing point in your career. If others are succeeding, 
why can‘t you? So let’s find out. Write today. Palmer 
Institute of Authorship (Since 1917), 1680 No. Syca- 
more, Hollywood 28, Calif., Desk G-115. 


PALMER INSTITUTE OF AUTHORSHIP 
Desk G-115, 1680 No. Sycamore, Hollywood 28, Calif. 


Since 1917 
Approved National Home 


The Art Study Group 
of Writing | Mail This Reminder Coupon or Send Post Card 


Salable 
FREE Palmer Institute of Authorship 


Stories 
1680 N. 
Hollywood 28, Calif., 
Desk G-115 

Please send me your book and lesson package telling 
how your home-study training helps new writers get 
started, and experienced writers increase their in- 
come. Confidential. No salesman will call. 
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TRAIN TO WRITE FOR 
TELEVISION 


Our Home Study Course 
“Television Writing Simplified” 
by Eric Heath 
The country’s outstanding 
television authority 
You must be trained to take advantage 
of this opportunity of a life time. 


WRITING FOR TELEVISION IS A SPECIALTY IN 
ITSELF, AND CAN NOT BE “SANDWICHED” IN, 
OR MADE PART OF, SO-CALLED “WRITING 
COURSES!” 
STUDY RIGHT IN YOUR OWN HOME AND 
PREPARE FOR A GREAT FUTURE! 


KEEP YOUR PRESENT JOB WHILE PREPARING 
FOR A TELEVISION WRITING CAREER 


DON’T DELAY—WRITE TODAY! 
FOR FREE DESCRIPTIVE FOLDER 


(No Salesman will call on you) 


AMERICAN TELEVISION 


INSTITUTE 


DEPT. A-9 


98 Stevenson St. San Francisco 5, Calif. 


Sell In Three Months 
Or Money Back 


If You Can Write Correct 
English—You Can Write 
Juveniles... And Sell Within 
Three Months. 


In past years | have sold some 3000-3500 
stories . . . articles . . . serials . . . series. 
Now I’m teaching it. 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


Will Herman 


Room 328 
Cleveland 3, Ohio 


5927 Euclid Ave. 


FROM EDITORS’ 
DESKS TO YOU 


New Women’s Magazines 


Beauty and Health Institute, Inc., 2061 Broad- 
way, New York 23, is planning two bimonthly 
magazines, Beauty and Health and American 
Beauty. The needs of the two publications are 
described by Robert E. Fischer, executive editor: 


Beauty and Health will contain articles for women 
on how-to and self-improvement through diet, exer- 
cise, and related subjects. We can use articles of 
500-1,000 words and will pay from Ic-3c per word de- 
pending upon how well the article is written and how 
it fits in with our magazine policy. 

We will pay from $3-$5 per photo, However, we 
have our own photo studio and can take as many 
pictures as the article calls for if the proper picture 
captions are written and description given by the 
author of just what type picture he or she would sug- 
gest be shot to fit the caption. 

We can also use fillers to 50 words and news to 50 
words. Some cartoons will be used in each issue. 

American Beauty will, on the other hand, contain 
articles on fashion and obtaining glamour and charm 
through self-improvement articles in make-up secrets, 
hair styling, dressing according to your figure, person- 
ality development, and articles on success. In this pub- 
lication we can use articles from 50 to 1,000 words with 
the same type of other arrangements as for Beauty 
and Health, 

Payment for material will be made on the date of 
publication. 

— — 

The Catholic Home Messenger, St. Paul Mon- 
astery, Canfield, Ohio, is interested in both fiction 
and articles; manuscripts should be 1,800-2,200 
words. Stories should deal with timely themes or 
themes pointing up social and family problems. 
Articles may be cultural or human interest or deal 
with biography, travel, or current events. Fillers 
and cartoons are published occasionally. The mag- 
azine uses no verse. 

This is a magazine directed to adult readers. 
Payment is made at 114c a word or more, the 
tenth of the month following acceptance. The 
editor is the Rev. Bernard M. Borgogne, S. S. P. 


— — 


Beacon House, 112 Fourth St., Sioux City 1, 
Iowa, wants one-act plays for high school use— 
comedy, drama, or mystery of interest to students. 
Casts should be small and sets simple. Playing 
time should be 15-28 minutes. 

Plays are marketed through a school supply cat- 
log. The author receives straight royalty with a 
small advance. Address the editor, Merlin D. Wil- 
lis. 

— 

The Christian Century, 407 S. Dearborn St., 
Chicago 5, uses articles of a general religious or 
social-conscious nature, 1,500-2,000 words. Pay- 
ment is made on publication at $25 an article. 
Verse of high quality is used also, but no payment 
is made for it. 

This is a non-denominational weekly of liberal 
views. Paul Hutchinson is editor. 

Writers should query in advance about prospect- 
ive articles. 


AUTHOR & JOURNALIST 
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there was a constant (although limited) market 203 books last year, ranked sixth among 
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Sell the Scripts 
You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY DE- 
VELOPER is the new, totally different way of 
stimulating and developing writing ability. You 
are helped to know exactly the kind of profes- 
sional writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac- 
cording to your aptitude. This is the sure way 
to write for pay . . . to express yourself with 
freshness and vitality . . . the qualities edi- 
tors want. 

As never before, you will discover new us- 
able ideas. You will write instead of dream 
about it. And amazingly, you will find more 
energy for writing, progress will be much easier. 


“Overcome Inertic—Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Stories 
bought a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!” 
—aAlice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want- 
FREE ed from a course. Send today for 

the free booklet, “Your Way to 
Successful Authorship,”’ that tells you about 
this new plan. 


Use This Convenient Coupon 


The Simplified Training Course 

1819 Gilpin St., Denver 6, Colo. 

Please send me the free booklet; no cost or 
obligation. 


SATISFIED COMMENTS 
One writer states: “Thanks for your excellent anal- 
ysis.” Another says: “The literary — ba sug- 
ested has already sold my story to merican 
ercury.”” And still another writes: “Your criticisms 
not only make sense, but hits the spot.” 


WE CAN DO THE SAME FOR YOU. 


A group of Editors now active with leading publica- 

s will read your manuscript and supply expert 
advice. We have no course to sell—just expert 
analysis that may help you correct your own work. 
MINIMUM FEE $5. Over 12 pages add 50c per page 
extra. Enclose check or money-order with manuscript 


ne send self. P envelope for re- 
INSTITUTE OF LITERARY ANALYSIS 
2 East 45th St. R410 New York 17 


Jim Elliott, formerly managing editor of Met- 
roDE Magazine, has been promoted to editor. 
He continues as managing editor of Printing 


Monthly and Audecibel. 


Both MetroDE and Printing Monthly offer a 


market for freelance articles of interest to pub- 


lishers, printers, illustrators, and workers in the 


graphic arts generally. Address the magazines at 
P. O. Box II, Lincoln Park, Mich. 


The Gospel Truth. a weekly published at P. O. 
Box 1963, Chicago 90, uses poems and short in- 


spirational articles, James Kurtz is editorial dir- 
ector. This is a non-paying magazine. 


— Ae] — 


Steady Paperback Market 


Ace Books, one of the larger paperback pub- 


lishers, offers an open and continual market for 
novel length manuscripts, writes the editor, Don- 
ald A. Wollheim. Says Mr. Wollheim of material 
sought by his organization: 


Detective Mysteries. These should have an American 


locale and contemporary scene. They must be fast- 
actioned rather than deductive with stress on the in- 
dividual danger of the protagonist. Certain amounts 
of sex are admissible but not absolutely required. 


Westerns. These should be of the Old West period, 
1865 to 1900. Stress is on fast action with a certain 


amount of historical authenticity. 


Science Fiction. These may be of a widely varied 


nature but essentially should focus on a single pro- 
tagonist all the way through with a good action story 
predominant. 


General Novels. Our preference here is for strong 


realism and vitality, though otherwise they may be 


widely varied in theme and’ plot. 
Our lengths run about 45,000 and 60.000 and we 


offer a contract based upon standard pocket book roy- 


alties. We are willing to work with authors on the 


basis of about 10,000 words opening and a synopsis. 


Address Mr. Wollheim at Ace Books, 23 W. 47th 
St., New York 36. 


The first issue of Escapade, sophisticated mag- 
azine published on the Pacific Coast, has appeared. 

Escapade is of the general type of Esquire, with 
articles and fiction plus departments devoted to 
food, men’s fashions, sports, pictures, and other 
subjects. The articles and fiction for the most 
pert carry a note of sex, lightly and amusingly 
treated. This is not true of all the contributions; 
for instance, a story by Ray Bradbury is free of 
sexual connotations and is such as might appear in 
one of the literary reviews. 

Editor David Zentner is especially hospitable to 
new writers and artists of talent. Payment is at 5c a 
word, 30 days after acceptance. Address Mr. Zent- 
ner at Suite 304, Robinson Bldg., 520 E St., San 
Diego, Calif. 


Fairfield Publishing Company, 2732 Fullerton 
Ave.. Chicago 47. is no longer in the market for 
freelance verse. This firm is engaged primarily in 
the production of greeting cards. 


AUTHOR & JOURNALIST 


Address 
City State 


AUTHORS 


Introducing 
Hamada— editor of the bi- 
lingual Hawaii Herald, 
author of four published 
books (including Prince 
Ito) , translator of numerous 
Introductions to classic and 
contemporary Japanese 
literature, and magazine 
writer—whose most recent 
book, THE CONSTANT 
REBEL ($3.50), was a 
Comet September publica- 
tion. Mr. Hamada’s rare 
novel of 16th century Japan 
is based on the legendary 
Oriental figure of Sorori 
Shinzaemon, has received 
laudable comments, and is 
now being considered for 
motion picture adaptation. 


Dr. Allen A. Stockdale — 


Dean of the Speakers Staff 
of the National Association 
of Manufacturers for the 
past 18 years—is a spokes- 
man with an international 
reputation for portraying 
the human side of business 
and industry. A love of peo- 
ple, a sense of compassion 
for their conflicts, and a 
**desire to make prayer 
natural as working, eating, 
and sleeping” inspired Dr. 
Stockdale to collect his 
prayers in Comet’s October 
‘publication entitled UN- 
CONVENTIONAL 
PRAYERS ($2.00 ; Fore- 
word by Joe E. Brown). 


ok COMET ALSO PUBLISHES 

the unknown author with the well- 
written manuscript! Success 

is never an overnight acquisition: 
well-known authors were once 
unknown writers, and well-reviewed 
books were once plain typed matter. 
If you can write, 

it can happen to you... 


THE FORBIDDEN MIR- 
ACLE ($3.00) by Stasius 
Budavas — “The novel, al- 
most Steinbeckian in many 
ways, perhaps is a little too 
brief. But that may be a 
blessing since it can more 
easily be re-read and it is 
worthy of such action.” 

J. Adams, Boston Post 


GREAT SYMPHONIES: 
HOW TO RECOGNIZE 
AND REMEMBER THEM 
($3.50) by Sigmund 
Spaeth — “The fact that it 
has already been read by 
more than 100,000 people 
speaks for itself and makes 
it imperative that it be kept 
alive for many more readers 
who are just beginning to 
discover. what the world’s 
great symphonies can mean.” 
Eugene Ormandy, 
Conductor, Phila. Orch. 


TREES ALONG THE 
HIGHWAY ($2.00) by 
Gloria Clinton Pritchard 
—“Here is a skillfully writ- 
ten book that introduces a 
bright new talent to the 
American poetry scene ...” 

Philadelphia Tribune 


BABIES NEED 
FATHERS, TOO ($3.50) 
by Rhoda Kellogg—“Y our 
own book is excellent. It has 
one of the most sensible 
chapters that I know in 
print on the early sex edu- 
cation. I congratulate you.” 
Dr. Alfred C. Kinsey, 
Indiana University 


The Comet story—a 40-page illustrated brochure— 
tells you about cooperative publishing, takes you on a 
tour of our printing plant, and shows you how 
Comet publishes, promotes and distributes top-quality 
books at rock-bottom costs. Yours for the asking .. . 


COMET PRESS BOOKS 


Dept. AJ 115, 11 West 42nd St., New York 36, N. Y. 


NOVEMBER, 1955 
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“IT PUTS IDEAS IN YOUR HEAD” 


Yes, the ingenious STORY MAKER, created by one 
of America’s most prolific writers and now in its 3rd 
printing, puts thousands upon thousands of fresh, 
origina story ideas at your disposal— instantly! 

STORY MAKER is not a substitute for creative 
thinking or writing ability. Nor is it a “gadget” that 

rinds out hackneyed, uninspired plot situations. 
Story Y MAKER is a tested and proved IDEA SPARKER 
oy augments your creative processes, makes the 
most of your ability to recognize the elements of a 
good story! 

STORY MAKER not only sparks the original idea, 
it ——_ feeds your imagination while you're build- 
ina the idea into a sound, salable story. The amazing 
STORY MAKER will cast your story with as many or 
as few characters as you wish, it will take your 
selected characters and bring them to life with 
character traits, emotions and desires. Furthermore, 
it will take your characters and expose them to any 
number of conflict-laden situations! 

AND MOST IMPORTANT, the function of STORY 
MAKER is so broad, that no two writers will ever in- 
terpret its findings in the same way! It actually be- 
comes your personal writing aid! 

NOW FREE WITH YOUR STORY MAKER. You re- 
ceive a set of specially designed PLOT DEVELOP- 
MENT SHEETS, the same ones used by top TV, studio 
and magazine writers to develop and construct plot 
ideas into complete stories. 


ORDER YOUR STORY MAKER TODAY. “It puts 
ideas in your head.” 

STORY MAKER, Dept. 
003 No. Rexford Drive, Beverly Hills, California 

Please rush my STORY MAKER post 

standing | can return it within 5 

fund. | enclose $5.95 (cash, check or money or 


id, with the under- 
‘for complete re- 


“OUCH!” cried the Duchess . . . 


Now why did you stop and read that? Same principle 
applies in opening your ——, Learn these simple, 
tested principles of good story-telling and lotting in 
“THE LOTT MASTE PLOT” ($2) and Williams’ new 
“ACTION FORMULA” ($1). SPECIAL ae OF- 
FER: Both for only $2, sold on MONEY BACK GUAR- 
ANTEE. Send no money for C.O.D. delivery. Or, mail 
$2 today and we will prepay, and will also include 

(FREE) a copy of “EASY MONEY FROM FIL LLERS” 
(50c value) plus details on Collaboration Service of- 
fered by DAVIS LOTT, Literary Consultant for Clover 
House, PLUS special Certificate worth $1.00 in Re- 
vision Service by Mr. Lott. (AND if you have an un- 
published book, ask for our 5-page Royalty Contract.) 
Is This the Biggest Writer's Value Ever Offered? We 
think so—but see for yourself at our risk. Tear this 
out now so you won't forget to mail your order 


today to: 
A-10 
P.O. Box 1107 


HOU Santa Monica, Colif. 


Attention-Writers! 


Publication of your manuscript in book form is not 
the end, but the beginning of our service to you. 
This is what your book gets: REVIEWS in key peri- 
odicals, complete PUBLICITY in your own area, ex- 
pert PROMOTION throughout the country, a chance 
for unlimited free EXTRA PRINTINGS. Many titles 
published on some form of subsidy basis. Send your 
manuscript for editorial evaluation to: 


GREENWICH BOOK PUBLISHERS, INC. 


Atten: MR. TAYLOR 
489 Fifth Ave., N. Y. 17, N. Y. 


Air Trail Hobbies for Young Men is changing 
its title to Young Men. With its broader name, it 
will devote more space to true life adventures of 
young fellows 14-18 years old. It is receptive to 
“as-told-to” or “in-collaboration-with” accounts of 
exciting happenings in the lives of young men. 
First-person stories, of course, would be preferred. 

Also welcomed by the editors are queries on 
successful-young-businessmen stories (earning mon- 
ey for college in unusual, noteworthy spare-time 
pursuits) and interesting careers for young fellows 
to aim at. The latter type of material must have 
plenty of facts, little froth. 

Young Men prefers queries accompanied by a 
published sample of the writer’s style where pos- 
ible. Address Albert I. Lewis, the editor, at 
304 E. 45th St., New York 17. 


National Library Publications, P. O. Box 73, 
Brooklyn 34, N. Y., needs a constructor of cross- 
word puzzles. If you’ve sold original crossword 
puzzles for publication, submit several samples 
along with the names and address of purchasers of 
your purzles. Address E. Grubbs, editor. 

The firm pays on a per puzzle basis. 


Contests and Awards 


The 1956 Atlantic Non-Fiction Award will be 
made for a book manuscript of 70,000-150,000 
words. It may deal with any subject—personal ad- 
venture, character portrait, science, social science, 
or anything else of general interest. 

The contest is conducted by the Atlantic Month- 
ly in association with Little, Brown and Company, 
book publishers. The prize is $5,000—half out- 
right, half as advance against royalties. Closing 
date: March 15, 1956. 

Address: The Atlantic Non-Fiction Contest for 
1956, 8 Arlington St., Boston 16, Mass. 


The Authors and Artists Club of Chattanooga 
has announced its annual contest for original un- 
published poems not over 32 lines. 

A contestant may submit two poems. MSS. must 
be submitted anonymously, with the author’s 
name in a sealed envelope. 

Prizes: $15, $10, $5. Closing date, April 1, 1956. 
Address Lillian Vermilye Porter, 554 South Crest 
Road, Chattanooga 4, Tenn. 


— At] — 


The annual Franklin Pierre Davis Contest, in 
memory of the noted columnist, is now open. It 
will close December 31. 

Unpublished poems contributing to everyday 
living are eligible. They may be in any verse 
form. They should be stgned with a pen name, 
and the writer’s actual name should be in a sealed 
envelope. Prizes are $5, $3, $2. 

Address James Neill Northe, 15 S. Robinson St. 
Oklahoma City, Okla. 


The Emily Clark Balch Prizes in Creative 
American Writing are announced by the Virginia 


AUTHOR & JOURNALIST 


| 
— 
8 


Quarterly Review, 1 West Range, Charlottesville, 
Va. A first prize of $300 and two prizes of $100 
each will be awarded for poems; a first prize of 
$500 and two prizes of $250 each for stories. 
These will be in addition to payment at the 
magazine’s regular rates. 

Stories should be 3,000-7,000 words. No specific 
length is indicated for poems. Manuscripts will be 
read as promptly as possible, and those considered 
unsuitable for a prize or for publication will be 
returned promptly if a stamped self-addressed en- 
velope is enclosed. 

Closing date, January 1, 1956. 

Ab} 

The National Life Conservation Society offers 
prizes of $100, $50, and $20 for poems dealing 
with the national parks. MSS. must not exceed 
24 lines. They must be submitted anonymously, 
with the author’s name in a sealed envelope. 

Closing date, March 1, 1956. Address Mrs. 
Charles Cyrus Marshall, 2239 Tiebout Ave., New 
York 57, N. Y. 

— Av] — 

Prizes of $750, $500, and $250 are offered for 
the best translations into English rhymed verse of 
Adam Mickiewicz’s epic, Pan Tadeusz, which have 
not been published in English in this form. The 
competition will close December 31. 

Mickiewicz (1798-1855) is recognized as Poland’s 
greatest poet. He was a friend of James Fenimore 
Cooper, the American novelist. Pan Tadeusz 


(Master Thaddeus) is considered his greatest work. 
Contestants unfamiliar with Polish may join the 
Polish-reading persons in submitting joint transla- 
tions. 
Details are obtainable from the Mickiewicz Cen- 
tenary Committee, care of the Polish Embassy, 
2640 16th St., N. W., Washington 9, D. C. 


~ 


The ATA Foundation has established annual 
awards of $1,500, $700, and $300 for published 
articles and editorials in each of the following 
categories: general circulation magazines and farm 
magazines; daily newspapers; weekly newspapers. 
In addition, an award of $500 will be made to the 
school of journalism from which the top winner 
in each category graduated or to a school desig- 
nated by the publisher of the article. Trophies will 
be awarded to the publications carrying winning 
articles. 

Articles eligible are those which “contribute to 
the improvement of our highways and their use.” 
The ATA Foundation was established by the 
American Trucking Association. 

Articles must have been published between 
July 1, 1955, and June 30, 1956. They must be 
submitted by the editor who published them. 
Entries will be accepted from January 1 to July 
10, 1956. 

Address ATA Foundation, 1424 16th St., N. W., 


COMPARE 


The experts tell us that it’s never a good idea to refer 
to your competition openly. We wouldn’t know. 
We're editors, writers and teachers—not advertising 
men. But we do know, and we say to you with all of 
the conviction we command, that NYS compares favor- 
ably on every count with even the most expensive 
writing courses. 

We invite you to make the com 
in fact, to investigate what ea 
taking any. 

You'll find, first, that the New York School of Writ- 
ing’s course is based on the one book authorities have 
acclaimed as the best ever published for writers. 
You'll learn that every NYS instructor is an active 
writer, editor—or both. (You study under their per- 
sonal direction at home in your spare time.) 

You'll discover that NYS assignments are interesting, 
stimulating, intensely practical. And that you need not 
confine the material you submit for comment to formal 
assignments. 

You'll note that NYS is priced lower than any other 
leading course for Writers. 

Finally, you'll find that NYS actually markets your 
salable manuscripts for you through a_nationally- 
known literary agent who knows the entire range of 
literary markets intimately. 

Yes, however you want to compare value—whether 
it be on the basis of price, material, experience, or 
personal help—NYS meets and beats every competi- 
tive challenge! 


FREE 


rison. We urge you, 
course offers before 


“WRITING FOR A 
PROFITABLE CAREER” 


It’s a simple matter for you to learn everything you want 
to know about the New York School of Writing—how much 
it gives, how little it costs, how its unique and exclusive 
training methods are brought to subscribers. All you need Sanne 


WITH ALL OTHER 
WRITING COURSES 


do is fill out and return the coupon below. We will then 
send you, without cost or obligation, our illustrated 
21-page, descriptive booklet—“Writing for a Profitable 
Careeer.” Here you will find a great deal of informa- 
tion of interest to all writers, in addition to a detailed 
outline of the famous NYS course. Act today, won't 
you? We'll welcome any fair comparison you wish to 
make with any other writing course. 


YOU CAN EARN WHILE YOU LEARN! 


1. A $750 sale to the SATURDAY EVENING POST 
(when the author was only half through the course). 
2. Over 700 sales to leading markets including 
COSMOPOLITAN. 

3. ATLANTIC, HOLIDAY, SATURDAY EVENING 
POST, 2 books—and a major 
book club choice—all for one 
NYS graduate. These are ex- 
amples. We shall be glad to 
tell you about sales made for 
NYS graduates to the eniire 
range of markets. 


MAIL COUPON NOW! 


i 
Pra... 


New York School of Writing 1 
Dept. 133, 2 East 45th Street 
New York 17, New York P 
Please send me, without obligation, your FREE 
booklet—'’Writing for a_ Profitable 
areer.”’ 


City & State 
Licensed by the State of New York 
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Washington, D. C. 
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A while ago, we read an article by a man who had written a story for the first time in his life, sent the 
story to The Saturday Evening Post, and received a check for it one week later. Our reaction to this article 
was a Curious one: we understood the writer’s reason for pride, of course, and were happy for him, but we 
found ourselves half-wishing he hadn‘t made his experience public. 


We reacted this way because we know how closely new writers hover on the brink of discouragement, 
and we felt that the article might mean the final push over the edge for some of them. We've seen the results 
of stories of quick success too often before, when told to writers who’ve been plugging away with their own 
stuff and getting absolutely nowhere: many decided that they didn’t have what it takes, and gave up. Which 
is, Of course, downright foolish . . . 


We'd like, therefore, to set things in proper perspective, and perhaps lessen discouragement in some 
quarters, by pointing out that, while there are unquestionably some cases of success at first try, they're the 
extremely rare exceptions to the rule — so much so that virtually all of today’s top writers had many, many 
rejections before they began to break through. The reason’s simple enough: writing technique is complex and 
involved, and rarely learned overnight; and the financial reward for writing success is high, so there’s plenty 
of competition. 


All this being the case, you’ll do yourself a favor by reaching the sensible conclusion that, as in all pro- 
fessions, success in the writing profession takes time and work to achieve, but is well worth it. And keep in 
mind one important short-cut: you can speed along your career by securing agency assistance in getting your 
stuff right, and getting it to the right markets and sold. We’ll be happy to see some of your material. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge, 
return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you spe- 
cific advice on how to avoid those errors in future material. We report within two weeks. 


TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15%. on Canadian sales, and 20% on British and 
other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; information on t.v., radio, stage, syndicate, and other types of material on request. We drop 
all fees after we make several sales for new clients. A stamped, self-addressed envelope, please, with all 
manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 36 W.Y. 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 


“ .. . Down to earth advice . . . Comprehensive facts in a readable, practical book . . . 
—Advertising and Selling Magazine 


Order your copy from your local bookseller, or directly from the publishers, Harper and Brothers, 
49 East 33rd St., New York 16. $2.75 
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TO THE 


By C, LENGEL 


YOUNG ran called on me the other day to 
A ask my advice on whether he should become 
a writer. 

He had studied seven years for the priesthood, 
two years for the law. He had played professional 
football, been a bouncer in a nightclub, a waiter. 

All good experience for a potential writer. 

He had read, he had studied, he had lived, and 
he had observed—or, he had had the opportunity 
to observe and study life. 

He confessed to having written some verse, a 
few short stories, even the start of a novel. 

Naturally I asked him what editors had thought 
of his work. 

You should have seen the disdain in his eyes. 
“I should send anything to editors! Why, you 
know all editors do is to take a manuscript out of 
one envelope, put into another envelope, and 
return it to the author.” 

He really believed that to be the treatment ac- 
corded a manuscript submitted by an unknown 
writer to a publisher. 

Honestly, I didn’t laugh at him. Because—I 
once had that idea myself. 

When my early efforts came back with rejection 
slips, I knew the manuscripts hadn’t been read. 


As he points out in his article, Mr. Lengel is a 
descendant of Kansas City pioneers. After grad- 
uation from the Kansas City School of Law, he 
practiced for two years, then went to New York, 
where he was assistant to the novelist Theodore 
Dreiser, editor of the Delineator. Since that time 
he has held important editorial positions on mag- 
azines and with book publishing houses and also 
has found time for several books and a large 
number of magazine stories and articles. He put 
Gold Medal Books definitely on the literary map, 
now is editor of Crest and Premier Books. He has 
a notable record in discovering new writers. 
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UNDISCOVERED WRITER 


I knew how good they were. Hadn’t my father 
and rother, and my girl friends told me that my 
stories were better than the stories that were pub- 
lished? You had to know an editor. You had to 
have influence. Editors bought only from BIG 
NAME authors or from their friends. 

Rejection slips! I could’ve papcered a room with 
‘em! I wish I had. They now would be collectors’ 
items. 

Then—surprise—there came notes scribbled on 
rejection slips by sympathetic—or shall I say, per- 
spicacious—editor. “Try again” . . . “just misses” 

. “what else have you?” ... Then... . brief 
letters of comment and criticism. 

Finally, an acceptance. And a check—proof that 
one editor believed that I could write. 

Not very big, that first check. Three dollars! 
But worth three million dollars to me in en- 
couragement and incentive 

I believe that sequence from early non-recogni- 
tion to final recognition and acceptance is fairly 
typical. I could give you many examples of like 
experiences of many important writers you look up 
to today. 

Now, God help me, I am on the other side of 
the fence I am an editor. I buy manuscripts in- 
stead of trying to sell them. 

Now consider the editor’s problem! 

He must find and publish six to eight, maybe 
more, books a month. He receives perhaps 20 
manuscripts a day, or about 400 a month. More 
than 90 per cent of these are from writers un- 
known to him. 

How is he to find those eight books he is to pub- 
lish? 

Let’s see what happens to your manuscript . . . 
when you send it to a publisher. 

First, the receipt of each manuscript is listed on 
a card by a filing clerk. This clerk will record on 
that card the progress of your manuscript until it 
is accepted or rejected. She attaches a comment 
sheet to the manuscript, which now goes to one 
of the editors for a reading and appraisal. 


That first editor is a very important factor in 
the life of a writer, unknown or famous. The 
fate of that manuscript may hang on his decision. 

After this first editor reads the manuscript, he 
writes a summary of the story in 200-300 words. 
That summary is intended to interpret and present 
the theme of the novel in a provocative fashion. 
Then, below that summary, he writes his opinion. 

That opinion could recommend an unqualified 
acceptance or rejection. Or it could present sug- 
gestions for a rewrite or revision should the pos- 
sibilities of the story warrant. 

Next, the manuscript goes on for a further read- 
ing by another editor, who likewise comments. 

Finally, if the manuscript warrants, it will be 
read by the editor-in-chief, who of course makes 
the ultimate decision. 

When I was editing originals, we received 400 
manuscripts a month. I can assure you that every 
one of those 400 manuscripts was read. 

To my editors, and to me, that mountain of 
manuscripts represented a gold mine containing 
hidden gold nuggets! 

Each of my editors approached every manuscript 
in the hope of a discovery, in the hope that this 
one particular manuscript would be one he could 
recommend to me to buy. Every such discovery is 
a triumph for an editor. 

May I tell you about one of those discoveries? 
In the early days of Gold Medal manuscripts were 
laid out on a large table. Every time I saw that 
pile of scripts, I wished I had the time to read 
every one of them. 

One morning my eye fell on a battered dog-eared 
manuscript. (It obviously had made the rounds 
of the publishers.) 

The title on the first page leaped out at me: 
WESTPORT LANDING. 

Westport Landing meant the opening of the 
West. Westport Landing was the starting point of 
the Santa Fe trail, the starting point of the Oregon 
trail. 

To me Westport Landing meant the home of my 
pioneering grandfathers. It meant the early name 
of that great metropolis of the West, my home 
town, now known as Kansas City, Missouri. 

So you can understand why I was so curious to 
learn how a writer had treated this early history of 
the most dynamic city in America outside New 
York. 

I read the manuscript that night. The novel 
presented a curious combination of good, almost 
inspired writing and incredibly bad writing. 


ARTS of the story had that priceless writing in- 

gredient, an urgency to be read. Then would 
come dull, dreary passages that read like a travel- 
ogue or something copied from a Sears-Roebuck 
catalogue. The inexperienced writer had let his 
concern with facts intrude on his imaginative cre- 
ation. 

In spite of its faults the book had such vitality 
that I wrote the author. I asked, “Who are you? 
. . . Tell me about yourself . . . What have you 
written?. . . What have you published?. . . How 
did you come to write a novel about Westport 
Landing?” 

It turned out that he was an advertising man 
who had been commissioned to write a series of 
advertisements of those pioneering days for a 
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Kansas City bank. In his research he had dug up 
the facts that iaid the basis for Westport Landing. 

We didn’t dictate to the author, Homer Hatten, 
how he should rewrite his novel. We merely point- 
ed out the faults as we found them, and tried to 
open his mind to the greater possibilities of his 
story. 

Mr. Hatten worked over his manuscript until 
all of it was written in the spirit and tempo of 
the pioneer days it portrayed. Homer Hatten’s 
Westport Landing was the start of a fine career. 


J SHOULD like to emphasize that style is not an 

accident. The true craftsman is never satisfied 
with what he writes. He is never happy until he 
says precisely what he wants to say in the precise 
way he wants to say it. 

He knows that he must create, above all, an 
accord between writer and reader. It has been 
said many times that hard writing makes for easy 
reading. 

It seems so easy to be a writer. It promises such 
a life of luxury and ease. All you need is a type- 
writer, a few sheeets of paper, and an idea. Many 
young writers think the typewriter and the paper 
are sufficient. 

Everyone wants to write. But many a would-be 
author mistakes the mere desire for talent and 
ability. Then, many aspiring young writers who 
have a certain amount of talent and ability are un- 
willing to serve any sort of apprenticeship. They 
believe they are entitled to burst into print with 
the first story they write. 

I beg of you, don’t set out to write anything you 
think any publisher wants. Write for yourself. 
Write what is in you to write, as honestly as you 
know how to write it. If what you write is good 
some publisher sooner or later will become aware 
of its value. 

Remember, stories never change. It is only the 
style, the way of telling stories, that changes. 


I still believe that before you set pen to paper, 
your story should be so thoroughly germinated in 
your mind that the physical chore of writing is the 
easiest part of your job. 

I still believe that once you know the ingredients 
of your story, it is of the utmost importance for 
you to know the ending. A story—or a novel—must 
have a definite objective. Not having an objective 
for a story is like a baseball diamond without a 
home plate. In a baseball game you may get your 
man to third base—or in the game of writing your 
story may reach that equivalent—but unless your 
base runner has finished up safe at home plate you 
have no score. You will have no score in the mind 
of your reader unless you had a like fixed object- 
ive and wound up your story in a cloud of dust 
and spikes and glory and score, not only with the 
umpire—the critics—but with the fans in the bleach- 
ers. 

The business of getting published is astonishing- 
ly simple. If you write a good story, or a good 
novel, or a good work of any kind, it would be 
strange, indeed, if you failed to achieve publica- 
tion. I could give you many . . . many examples 
of this assertion. 

You must also remember that without good 
writers there would be no good magazines or books 
to publish. 
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Do you believe in normal 
people with ideals and hope? 


THE ROMANTIC STORY: Fun to Write 


By MARGARET WIDDEMER 


- BEGAN writing romantic fiction when I was 
myself still in that romantic period, the teens. 
I didn’t know it was romantic, then; I was 
merely writing of life as I saw it. As I got older— 
and the world did—people kept telling me I was 
a romantic. Sometimes they were indulgent. 
Sometimes they made it sound like having cross- 
eyes or a curvature, something I ought to recover 
from. But I finally discovered two things; that it 
couldn’t be cured; and that is it one’s way of see- 
ing life which is inevitably echoed in one’s short 
stories and novels. 

In other words, the first requisite for writing suc- 
cessful romantic fiction is sincerity. You must 
honestly like romance. Nobody ever, indeed, wrote 
successful fiction of any sort who began by saying, 
“This sort of tosh seems to go well. I'll try it 
myself.” You have to want to write in your chosen 
field with at least a majority of yourself. Incident- 
ally, the romantic writer is not a dreamer—at 
least where it shows. He or she is usually the sort 
of person who pays bills and likes the human race. 

Romantic fiction doesn’t insist that God’s in 
His Heaven, all’s right with the world, twenty- 
four hours a day. There are ups and downs. But 
it does begin on the assumption that living con- 
tains hope, ideals, and fun. Decent people are the 
norm; unpleasant and evils ones are not. There’s 
always a sound chance of conquering or outwitting 
the inevitable ogres and dragons. (Romance has 
always been practical enough to accept the ogres’ 
and dragons’ existence; something the realist in his 
hairsplitting sometimes forgets.) The people who 
invented the proverbs that it’s always being dark- 
est before dawn, tomorrow’s another day, look on 


Margaret Widdemer is distinguished as a poet, 
a writer of romances, and an author of historical 
novels. She has published seven volumes of verse 
and a large number of novels including Gallant 
Lady, Lani, and Constantia Herself. She has just 
completed a historical trilogy of upstate New York 
in pre-Revolutionary days. She is author of Basic 
Techniques of Fiction and has taught fiction and 
poetry at many writers’ conferences. For the last 
five years she has been co-director of the Chautau- 
qua Writers’ Conference. Her home is in New 
York. 
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the bright side, may have been moralists or psy- 
chologists incidentally, but they were primarily the 
romantics. Romance starts with a frame of refer- 
ence of moral values. 

By romantic fiction we mean, today, stories and 
novels where normal people are the sympathetic 
characters, and where, usually, there is a more or 
less happy ending to their love affairs. In an older 
day these were in the majority. We have gone a 
long way from that, now. I can remember my 
elders calling Vanity Fair a cynical novel. They 
also referred to the pleasant, low-keyed fiction, 
mostly about well-bred, right-minded people, of 
W. D. Howells, as “realistic.” 

Quality writing, such as Jessamyn West’s Friend- 
ly Persuasion, may be romantic. So may be— 
mostly is—the Western. So are, indeed, most mys- 
teries but the tough ones; Agatha Christie, for 
instance, usually sees to it that at least one pair 
of young lovers reaches a happy ending when the 
murderers are safe in jail. Indeed, if Paul Leicester 
Ford’s old definition, “love, and the battle be- 
tween good and evil,” still holds, the detective 
novel is always romantic. 

The “stream of consciousness story or novel, 
usually, is not romantic. For in its pattern the 
objective incidents, if any, don’t carry its real im- 
port. They are an upper plane, inferring a deeper 
plane which is the significance of the story. And 
as that significance is the change of the emotions, 
rather than of fact or circumstance, it is generally 
amoral—another name for fictional amorality being 
art for art’s sake. Contrast, for instance, Eudora 
Welty’s stream-of-consciousness story, “A Curtain 
of Green” with Edna Ferber’s quite as excellent 
pattern story, “Old Man Minick.” | 

Oddly, today, the gay light novel of the sort that 
many American did successfully in the twenties and 
thirties is mainly a preserve, today, of English 
people. Angela Thirkell, Elizabeth Cadell, Nancy 
Mitford, Aubrey Menin, may still write lightly and 
approvingly of the middle and upper classes, their 
domestic problems and love affairs. We don’t 
seem to so much. Of course, there is a market 
always for the short story of this sort in our mag- 
azines. 

But the novel of the sort, in these United States, 
seems to have to be reinforced by something extra. 
It may be a propaganda novel, like Gwethalyn Gra- 
ham’s Earth and High Heaven, or frankly occupied 


with religion, like The Robe and The Bishop's 
Mantle. 

Not that there are any new plots. Miss Graham's 
book is the old Romeo-and-Juliet pattern. But in- 
stead of warning clans, aristocrats-versus-peasants, 
Puritan-against-Roundhead, or Union-against-Con- 
federate, she uses a marriage obstacle which till 
Hitler’s horrors brought it into the open was too 
hot to handle in fiction: Jew against Gentile. It 
is reinforced by being propaganda. The Bishop's 
Mantle is the old story of the siren against the 
pure girl; the witch’s daughter, indeed, against the 
Master-Maid. But it is reinforced by the prop- 
aganda for religion. 


H ISTORICAL novels, like the mysteries, are re- 

inforced. That is, the thread of history—the 
costumes and customs and factual background—is 
made palatable by the love interest. Frankly, I be- 
lieve esa most readers really care more whether the 
love interest gets to its happy ending, than who 
murdered whom or who won what war. The 
murders and battles, of course, add the thrill and 
the deepened violence that we must have in this 
violent age. You will never get a reader to own 
up to reading mysteries and historicals for the love 
interest. But try leaving it out! 

How does one go about the writing of romantic 
fiction? 

As I have said, as one goes about writing any 
fiction. By wanting to, and having the tempera- 
ment to. But as for the actual content and tech- 
nique? To begin with, like any other form of 
fiction, most first short stories and first novels 
have a springboard of the author’s own life and 
experience, more or less idealized or disguised or 
both. After that one—or two—the author learns 
how to go farther afield. 

The romantic writer usually starts with certain 
advantages. Fluency and articulateness are com- 
monly a starting point of his or her equipment. So 
is a natural ear for the shape of spoken talk. 
Dialogue isn’t very apt to give him trouble. And, 
though it may not be very detailed or deep, he is 
usually fair on characterization. His trouble there 
is his habit of getting to have a stable of stock 
characters. Usually he overwrites on the first draft, 
and ought to cut. 

Often the romantic fictionist, like Heine, “makes 
his songs out of his little woes.” I knew well a 
successful writer of romantic short stories of the 
domestic sort, who told me that most of her plots 
came from people and things which annoyed her. 
A boring old lady who visited forever; a too-pos- 
sessive mother who kept her daughter from normal 
girlhood by being too much of a “sister to her 
daughter”; a small-town rivalry over who gave the 
biggest parties. “When I’ve written a short story 
that straightens everything out,” the writer said, 
“they don’t annoy me any longer!” 

That’s one way to get a plot. A plot, of course, 
can spring from anything one takes a strong in- 
terest in. It can start, as my friend’s did, from a 
problem. It may start from a conviction the writer 
holds. It may even start, as one novel plot did 
that I worked on, from being interested in a place. 

To reach the nearest railroad station from my 
house in the woods, I have to drive 20 miles. 
There stood, halfway there, a great Victorian man- 
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sion in acres of ground, with its pool and carriage- 
house and gardens, well kept up—and deserted. A 
man was sometimes there gardening, but it was 
empty. There were no other estates near—only 
woods at one side. and suburban houses two 
blocks away. 

It fascinated me, and I asked about it in the old 
town on whose outskirts it was, and was told its 
story. It had been owned by a domineering and 
long-lived old matriarch, head of the clan that 
was the “town’s leading family.” She was descend- 
ed, as had been her husband, from an aristocracy 
that had lived there since before the Revolution. 
She had one son, adored and bullied into sub- 
mission. They had a pretty young Irish housekeep- 
er The young people were in love, but the mother 
forbade the marriage. The housekeeper stayed on 
till late middle age. Neither she nor the son mar- 
ried anyone else. 

When the old lady died, at near 90, the elderly 
couple married. The husband died not many 
years afterward, leaving everything to his wife. 
She lived there alone till she died, shunned by the 
town’s gentry, putting her nieces and nephews 
through college and starting them in life. All she 
had on her own death went to them. They did 
not want the house—who does, today? So there it 
stood empty, years on years. 

It haunted me—which is a good way to get a plot 
going. Suppose, I thought, the couple had been 
secretrly married always. Suppose they had a 
daughter; and, hoping every year the matriarch 
would die, kept the child somewhere else. Per- 
haps with a kindly. uneducated cousin of the 
housekeeper. Suppose, suppose, for some reason, 
the girl fled from the cousin—perhaps an un- 
welcome suitor pressed on her—to the supposed 
aunt who was really her mother, when the hus- 
band was ill, and the matriarch dying. Her 
mother, supposed to be her aunt, often visited her 
in the Bronx and was her guardian. Suppose the 
girl landed in a house party of the young, aris- 
tocratic cousins, including an attractive hero, a 
college senior, and a cat of a girl who wanted him— 
and staying on, fell in love with him, while he was 
attracted to her. He was the supposed heir after 
the matriarch’s son. I never got it much farther 
than that, excepting that, after being led by the 
catty girl to think the hero had ridiculed and 
looked down on her, the heroine, Kathleen I 
called her, found herself in possession, later, of 
the house and money. Geoffrey, the hero, was 
penniless and with responsibilities. 


NEVER finished it, because it struck me that 

only in a small, old-fashioned town would the 
obstacle—caste and class—be valid. There wasn’t 
enough universality. And I had thought the char- 
acters out thoroughly enough to know how it 
ended. 

For plot, to a great extent, arises from character. 
And where do you find characters? Well, you 
live among people. You hear about them or see 
them. You see them behaving according to what 
they are. And, if you're a natural-born writer, when 
you start to do a short story or novel, they, and 
probably two or three other people with the same 
major characteristics, fuse in your subconscious 
mind, and take over. This fusion is the “spring- 
board” of your character. 


AUTHOR & JOURNALIST 


4 


In the case of this particular story, the spring- 
board for my heroine’s character was the character 
of a close friend: the character, not the outward 
circumstances. My friend was gay, a little daring, 
persistent, quick-tempered. I knew pretty well 
how she would act in any sort of given circum- 
stances, for I had seen her have a good many 
things happen to her—or make them happen. And 
so I hadn’t much trouble with the behavior of 
my Kathleen—who, as I said, picked up various 
characteristics, looks, manners, from two or three 
other people of my own friend’s general type. 
(None of this was as deliberate as it sounds.) 

If you think your characters through as deeply 
as you can, brood or dream over them at length 
before you write anything down, their behavior, 
feelings, likes and dislikes, background, from baby- 
hood on, you will usually find them acting for 
themselves. 

My own method, after the thinking-through, is 
to head a separate sheet with each character’s 
name, age, personal description, general type; and 
go on from there with everything I can think of 
about them. You would be surprised how much 
you didn’t know you knew builds up. They come 
alive. Inevitably they begin to interact with the 
other characters. In other words, the plot begins 
to stir. In spots to be sure—but to move. 

Even my old matriarch, dying when the story 
began, came alive. I had known—who _hasn’t? 
—several devotedly overpossessive mothers. And 
they began to fuse into my one old lady; dominant, 
arrogant, capable, tyrannical in the name of her 
love. And with her came the other half of her 
story, the gentle, sensitive, charming son, in- 
capable of self-assertion against her. And the 
young Irish girl, to whom he was such a fairy 
prince that she was willing to marry him secretly— 
and go on keeping the secret for years. In fact, 
they nearly stole the show, which as they were 
minor characters wasn’t desirable. 


AS L have said, I never finished the story. And I 

still don’t know enough about Geoffrey, the 
hero, to be sure whether Kathleen married him in 
the end, or if there was another man. I know 
that after her humiliation at the house party, 
Kathleen was sent away by her mother to be 
educated, and came back—there had to be a gap 
of some years—highly educated and charming, the 
heiress of everything Geoffrey had supposed was 
his. 

One final word about characterization. It is not 
description alone. Looks, speech rhythms, ways of 
talking, things said by other characters, manner- 
isms, behavior—all these delineate character. But 
once you have your character alive in your mind, 
vou can get it on paper. That’s the main thing. 

As to dialogue—if you belong to the romance- 
writing minority which has a hard time with dia- 
logue, it is because when you read, study, or listen 
to people. you listen for the content of what they 
say—you do not notice the shape and pattern of 
words or sentences. The way to write easy, col- 
loquial, natural dialogue is to have the rhythms of 
spoken talk printed on your mind. Spoken and 
written language differ more than we realize. 

One way to write dialogue easily is to carry pen 
and notebook, and, sitting behind people in buses, 
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or anywhere else you can, listen in on talking 
people. Take down actual sentences just as they 
are spoken. Presently, writing them will come 
easy. Reading novels mostly of dialogue, and 
printed plays, helps also. You will become con- 
scious of its shape and feeling, without realizing it. 


ATCH, also, for the differences in character. 

The gay talk lightly. The serious with slower, 
longer, sentences. If this doesn’t come natural, 
check it in well-written books, old or new. The 
short stories in the national magazines, or “big 
slicks,” do dialogue well. They have to or they 
wouldn’t sell. Notice how they do their character- 
ization by dialogue. Notice, also, how the dialogue 
moves the story along. It seems aimless—it must— 
but it mustn’t be aimless. It must always help the 
piece of fiction round out and progress. 


No writing is all fun. But the romantic short 
story or novel is, I believe (I may be biased) more 
fun than the realistic to write. The realistic piece 
of fiction is a release of one’s bitterness at the way 
things are—or seem to the “realist.” The romantic 
piece of fiction is not only a release of the way 
things seem to the idealist, but a construction of 
the way things ought to be. 


All fiction has its pleasures, and its drudgeries. 
There is the pleasure of the start, when the idea 
or nub—the springboard—takes you excitingly over. 
There is the excellent time when you are creating; 
“dreaming up” the story. There is also, at the 
end, the time when the work is done, and, reading 
it for the first time, it looks to you like the most 
wonderful novel or short story in the world. (Next 
day it may seem like the worst one, but don’t be- 
lieve that, either.) 


But in between there is always drudgery; there 
is with anything worth while. The cutting of the 
overwriting; the working at the other spots where 
you thought your point was plain, and it wasn’t: 
the reworking, too often, of end and beginning, 
the pull over the sticking-places. The struggle, in 
the short story, toward economy—making every 
word, sentence, and paragraph work for a living. 
Of course, with some people—and the happy ro- 
mance writer is in a majority of these—the story 
flows from the pen point or the type-writer with 
ease and enjoyment. Even with these, as I have 
said, there must be the cutting of the overwriting 
that goes with fluency. But isn’t fluency fun! 


For the basic source of romantic writing is, after 
all, deep imbedded in our subconscious. It is the 
fairy tale. The fairy tales told round primitive 
fires for uncounted thousands of years, and sunk 
so deep in our minds, writers and readers alike, 
that they have the things editors demand—uni- 
versality; excitement; recognition; novelty. For 
novelty, usually, is the presenting of an old thing 
in a new way. Our own personality, through 
which the tale filters, gives that novelty. Cinder- 
ella, Beauty and the Beast, Cinderlad and his 
Princess, the Master-Maid and her struggle against 
witch-girl rival—their stories will be told over and 
over again in new disguises till nobody writes any 
longer. Romantic fiction will always tell a story 
about the lovers Fate tried to part, who after ob- 
stacles and struggles found each other again and 
lived happily ever after. 
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TOWARD SUCCESS WITH ARTICLES 


This Worked for Me — It May for You 


By FRANK J. VERSAGI 


BEGINNING writers make many mistakes which 

they (let us hope) later learn to recognize and 
correct. One of these mistakes, at least in my case, 
was the attempt to apply all the suggestions offered 
in the writers’ magazines to my own work. In 
practice, only a few of the necessarily general 
articles apply to each writer. A moment’s thought 
will reveal that this is as it should be; there are 
probably as many different kinds of writers as 
there are people. 

The approach I will describe in this article 
worked for me; it should work for others in the 
same relative position—professionally and editorial- 
ly. 

For five years or so, I have had erratic success 
in having articles published, chiefly in the religious 
press. Until recently, however, I was unable to 
steadily produce salable material. The reasons 
for this are many and common. I tried too many 
fields; I wrote opinion articles which no one was 
interested in; I sent in pieces without previous 
query to markets I had not bothered to study and 
become familiar with. 

Several months ago I produced three articles 

dealing with my work. (I am a chemist.) I sold 
them to trade and professional journals. I ob- 
tained permission to use my title and company 
name in the byline. This accomplished the dual 
purpose of giving the company publicity and lend- 
ing authority to my articles. 
’ Using the opening I had made, I queried one 
of the trade journals on a longer semitechnical 
article which would require weeks of research and 
preparstion. In addition to a search of the lit- 
erature, the preparation included the sending 
out of questionnaires. Again the use of the com- 
pany name lent authority to the questionnaires, 
and over 65 per cent of them were returned. The 
article was completed and accepted. 

The fact that I had sold four articles in rapid 
succession, along with other factors, led the local 
newspaper to do a feature article on me. The 
feature led to the company’s request that I do 
some of its publicity releases. Although this work 
will not be paid for on a freelance basis, I have 
obtained the right to use my bylines on all of these, 
so that my name will become familiar to the ed- 
itors. Thereafter, it is unlikely that my freelance 
manuscripts, even if unsolicited, will go into the 
slush pile. And by doing publicity work, I will be 
getting the invaluable practice of working steadily, 
and I will become familiar with the style and needs 
of the various publications. 

This sudden rush of limited success caused me 
to reconsider some of my other, non-technical writ- 
ing. A little study made me realize that in writing 
on technical subjects I unconsciously eliminate 
errors that I make when writing on other subjects. 

For example, in writing technical articles, I 
know my market; I am well aware which magazines 
can use the pieces, and I am not submitting blind. 


16 


Further, there is no opinion involved. What I 
have to offer is fact, not my feelings on a subject. 
It may hurt our pride, but we have to realize that 
our opinions on various issues are of interest only 
to ourselves and a small group of acquaintances. 
Only the opinions of well-known and expert 
people are of interest to the general reading pub- 
lic, 

After this brief review of my relative success in 
the technical and semitechnical field, I applied my 
findings to a religious article dealing with parent- 
teacher groups in parochial schools. It sold. 

All of this, of course, does not make me a 
“successful” writer, but it does seem to offer some 
definite suggestions. What conclusions can be 
derived from what I have said? I would offer 
these: 

1. Never submit blind. Study your market. 

2. Except in the cases of fillers or very short 
pieces, query the editor. The confidence that goes 
into preparing an article which has been given 
tentative approval is stimulating. 

3. Educate, inform, amuse, but don’t attempt to 
peddle your opinions. This does not mean you 
cannot take a stand on an issue. But back up the 
stand with facts. I have a definite opinion about 
parent-teacher groups in parochial schools, but 
my article is full of factual data giving both sides 
of the story—facts gathered by interviewing author- 
ities. 

4, Use to advantage your position in your firm, 
or club, or lodge when writing on a subject which 
can be connected with them in any way. Both you 
and the organization profit by the publicity ob- 
tained in the authoritative or official byline. 

5. Don’t hesitate to do writing gratis. The con- 
fidence and prestige which come from seeing your 
work in print will some day bring in cash. 


STORY TELLER 


By Stanton A. CoBLENTZ 


He sailed with Jason for the Golden Fleece, 
And slew the Hydra of the hundred lives; 
Battled the plague in Periclean Greece, 

And charged a Hunnish barricade of knives. 
He wooed a maiden fair as dawn, and sweet 
As famed Eurydice; he toppled down 
Princes and dukes; tore victory from defeat; 
Founded an empire, and retrieved a crown. 


He voyaged high among the stars, and set 

His mark above the suns of Capricorn; 

In porphyry halls, with domes of jade and jet, 
He viewed the godlike dead, and great unborn. 
But when men asked, “What tidings?” he’d lament, 
“Nothing! My days all pass without event.” 
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The Book Writer’s Opportunities 


(with the annual market list) 


OOK publishing, which has had its troubles 
in recent years, seems definitely on the way 
up. The number of published titles shows an 

increase so far this year over the corresponding 
months of 1954. Retail book stores generally re- 
port larger sales. 

Sales resistance because of the price of books 
has diminished. People have begun to realize that 
books have not increased in price to nearly the 
extent many other articles have. 

Television, which it was feared would reduce 
book reading, seems to have had no such effect. 

All of which is heartening to writers of books, 
especially in popular categories—for by no means 
all types of books are participating in the upturn. 
Fiction titles published so far this year are around 
9 per cent under 1954 to the same date. Juveniles 
are down about 8 per cent. Religious works, which 
have been very popular in the last few years, show 
a small decrease. 

The big increase is in various types of non- 
fiction, notably self-help material. This trend 
promises to continue. Publishers’ Weekly, organ 
of the book trade, reports 53 titles among the 
1955 fall books that begin with the words How to. 
They range from How to Make Money to How to 
Plan Informal Worship, from How to Grow Roses 
to How to Gain an Extra Hour Every Day. Of 
course there are scores of self-help books that don’t 
have How to in their titles; for instance, Your 
Child from Two to Five, Complete Book of First 
Aid, Fabulous Foods for People You Love. 

Publishers are hospitable to self-help books be- 
cause, if they catch on at all, they will sell year 
after year. The same is true of much other non- 
fiction, whereas a novel is usually a dead duck 
after a year unless it is bought for paperback re- 
print. 

All these facts are of interest to a writer, par- 
ticularly if he has journalistic facility in turning 
from one type of subject matter to another. 

Paperbound books show no signs of diminishing 
appeal to the mass market. They continue to be 
sold chiefly through magazine outlets—newsstands, 
drug stores, food stores—though more and more 
book stores are stocking them along with hard- 
cover books. Several hard-cover publishers are now 
issuing reprints in paper covers; these are sold 
exclusively through the regular book trade. 

While reprints still predominate among the 
paperbacks, more and more originals are being ac- 
cepted for publication. These are chiefly fiction, 
with Westerns and mysteries most popular. Some 
firms are purchasing popular neibdiciion man- 
uscripts. 

Unless a book has a sales potential of around a 
quarter of a million, it is not likely to be con- 
sidered by a paper-back house. Profits come from 
printing and selling in volume. 

Whereas hard-cover book royalties are computed 
on retail sales, royalties for paperbacks are figured 
on print orders. The initial print order is usually 
from 200,000 to 300,000, and on this the author 
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receives $2,000-$3,000, payable in advance. This 
is at the rate of lc a copy or 4 per cent on a book 
retailing at 25c. Royalties on additional print 
orders are at 114c a copy. 

The typical royalty publisher of hard-cover 
books pays 10-15 per cent royalty on retail sales, 
the per cent depending on the number of copies 
sold. The initial edition of a hard-cover book, 
unless by a widely known author or on a highly 
popular subject, is usually 1,000-3,000. 

Writers unfamiliar with book publishing ask 
various questions about submitting manuscripts. 
Shall I submit to a large or a small publisher? 
There is something to be said for each. The large 
publisher tends to have better selling facilities. 
Also, in the case of a highly specialized book, he 
may have a mailing list covering practically every 
individual who is a sales prospect for books in 
the special field. (This is true also of a small 
publisher who specializes in one or two fields.) 

The smaller publisher, on the other hand, is in 
a position to give closer personal attention to 
every title on his list. 

Best-selling authors are divided in their prefer- 
ences. Some are published by big firms, some by 
those of medium size, others by very small pub- 
lishing houses. 

The prospects of a new author interesting a 
large or a small publisher are about the same. 
Some publishers, large and small, are inclined to 
stick to what they consider sure-fire stuff. Others 
are ready to take a chance. 

Another question asked by beginners is how long 
it takes a publisher to reach a decision. The time 
varies; it averages a month if the manuscript is 
rejected without qualification; longer if it is being 
held for detailed consideration, possibly with a 
view to making suggestions to the author. 

Inexperienced writers often inquire how to in- 
terest a book publisher in a manuscript. If the 
work is non-fiction, the writer should query in ad- 
vance. The query should be accompanied by a 
general description, an outline, and the text of the 
first chapter. The writer should detail enough of 
his background to establish the fact that he knows 
his subject. Queries on fiction are needless. 


The Annual List of Book Publishers is based on 
first-hand information from publishers up to the 
moment of going to press. Changes will be noted 
in Author & Journalist from month to month. 
The list is intended to include only publishers who 
operate primarily on a royalty or an outright 
purchase basis. If outright purchase is not men- 
tioned in the listing, royalty is understood. 

The average writer will find his probable mar- 
kets under General Publishers. Firms listed under 
other classifications are more restricted in the 
fields they cover. 

In the listing a numeral in parentheses—as 
(30) —indicates the approximate number of titles 
the firm publishes yearly. 
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General Publishers 


Abelerd-Schuman, Inc., 404 Fourth Ave., New 
York 16. (45) Trade books, juveniles. Lillian Mc- 
Clintock. 

Abingdon Press, 150 Ffith Ave., New York 11, 
and 810 Broadway, Nashville 2, Tenn. (60) Religious, 
ethical, church school books, religious education 
texts; history, hymnody, philosophy. Juvenile fiction 
and non-fiction; leisure-time activity books for adults 
and young people. Preferred, 40,000-75,000 words. 
Nolan B. Harmon. 

Appleton-Century-Crofts, Inc., 35 W. 32nd St., 
New York. (60) Novels, non-fiction; biography, auto- 
biography, memoirs, history, not less than 50,000. 

Arcadia House, 419 Fourth Ave., New York 16. 
(70) Light fiction. $150 pre-publication advance for 
mysteries and Westerns, $250 for romances, plus 
royalties over 2,500 copies. Alice Sachs. 

Arkham House, Sauk City, Wis. (8) Fantasy fiction. 
August Derleth. Overstocked. 

Atlantic Month!y Press, 8 Arlington Street, Boston 
16, Mass. Fiction, biography, history, belles-lettres, 
jtrveniles, general non-fiction. Seymour Lawrence, 
Director. 

Ballantine Books, 404 Fifth Ave., New York 18. 
(30) Publishes simultaneously in hard covers and 
paperbound books. Emphasis on fiction. High edi- 
torial standards. Stanley Kauffmann, Editor. 

M., Berrows & Co. Inc., 425 Fourth Ave., New York 
16. (15) Homemaking, gardening, cooking, decorat- 
ing, how-to, crafts, sewing. Helen Van Pelt Wilson. 

Bartho'omew House, Inc., 205 E. 42nd St., New 
York 17. General publishers of non-fiction, 60,000- 
80,000; spectator sport books; self-improvement and 
how-to. Douglas L. Lockhart. 

The Beacon Press, 25 Beacon St., Boston 8. (35) 
Non-ficton only; philosophy, world affairs, liberal re- 
ligious books; emphasis on highest scholarship. Query. 
Melvin Arnold. 

Binfords and Mort, 124 N. W. Ninth Ave., Port- 

land 9, Ore. (10) Material pertaining to Pacific North- 
west. Little or no verse or fiction. Thomas Binford, 
General Manager. 
» The Bobbs-Merrill Co., Inc., 730 N. Meridian St., 
Indianapolis 7, Ind. (100) Novels 60,000 words up, all 
types. Juvenile fiction and non-fiction, 20,000 words 
up. Adult non-fiction—biography, history, inspira- 
tional, and other subjects of general interest, 60,000 
words up. Textbooks for schools and grades. Law 
books. Trade books, juvenile, Miss Patricia Jones; 
adult, Mrs. Rosemary B. York; textbooks, Lowe 
Berger; law books, Leland C. Morgan. 

Bouregy & Curl, Inc., 22 E. 60th St., New York 22. 
(30) General publishing, fiction, Westerns, juveniles. 

Charles T. Branford Co., 551 Boylston St., Boston 
16. (5) Non-fiction; especially arts and crafts, natura! 
history. 

Bruce Publishing Co., 400 N. Broadway, Milwaukee 
1, Wis. (45) Literary novels; textbooks for elementary 
and secondary schools, and colleges; technical and 
mechanical books; Catholic religious books; juvenile 
fiction and non-fiction. William C. Bruce. 

Cambridae University Press, 32 East 57th St., New 
York 22. (100) Non-fiction; technical, scholarly, relig- 
ious books. F. Ronald Mansbridge. 

The Caxton Printers, Ltd., Caldwell, Idaho. (20) 
Non-fiction; juvenile fiction and non-fiction. J. H. 
Gipson. 

Charnel Press, 159 Northern Bivd., Great Neck, 
N. Y. Non-fiction only, specializing in titles on re- 
ligion, human relations, self-help. Religious books 
mostly by theologians. Submit no MSS. except on 
request on the basis of a letter or outline. Leonard 
E. Harris. 

The Citadel Press, 222 Fourth Ave., New York 3. 
(10) All types of freelance book manuscripts except 
juveniies. Philip S. Foner. 


Coleman-Ross Co., Inc., Editorial Department, 80 
Boylston St., Boston 16, Mass. (15) Technical and 
reference books on music; general non-fiction; sec- 
ondary-school and college textbooks. 

Coward-McCann., Inc., 210 Madison Ave., New 
York 16. (50) Novels, non-fiction, juveniles. Cecil 
Goldbeck, Editor; Alice Torrey, Juvenile Editor. 

Creative Enterprises, 6620 Diversey Ave., Chicago 
35. (6) General publishers not interested in adult 
fiction but ready to consider sure-fire material in 
other fields. Especially interested in historical fiction 
for boys and girls. Peggy Lois French. 

Crime Club, 575 Madison Ave., New York 22. (Af- 
filiated with Dovb!eday & Co.) Mystery novels 60,000- 
80,000. |. S. Taylor. 

Criterion Books, Inc., 100 Fifth Ave., New York 11. 
General trade, fiction and non-fiction, reference, so- 
cial sciences. 

Thomos Y. Crowell Co., 432 Fifth Ave., New York 
16 (110) Fiction, non-fiction, juveniles, textbooks, 
reference works, art. William Poole, adult fiction and 
non-fiction; Robert L. Crowell, reference books; Alden 
Graves, college textbooks; Elizabeth M. Riley, juvenile 
fiction and non-fiction; Bryan Holme, Studio Books, 
etc. 

Crown Publishers, 419 Fourth Ave., New York 16. 
(50) General fiction and non-fiction. Herbert Michel- 
man, Millen Brand. 

The Davidson Press, 227 East 45th St., New York 
17. General publishers. Gustav Davidson, Director. 

The John Day Co., 62 W. 45th St., New York 36. 
(30) General publishers. Richard Walsh, Jr., Editor. 

Stephen Daye Press, 105 E. 24th St., New York 10. 
(15) Non-fiction, textbooks. Ruth Selden. 

The Devin-Adair Co., 23 E. 26th St., New York 10. 
(15) Non-fiction. Devin A. Garrity. Query. 

Dial Press, Inc., 461 Fourth Ave., New York 16. 
(15) Serious novels, all types.; non-fiction, adult; bi- 
ography, history, science, fine arts, anthologies. No 
light fiction. George Joel. 

Dietz Press, Inc., 109 E. Cary St., Richmond 19, 
Va. (10) Historical, gift books, juveniles, self-help 
books, general non-fiction. August Dietz, III 

Dodd, Mead & Co., 432 Fourth Ave., New York 
16. (130) Novels 70,000 words up. Juveniles. Non- 
fection, adult and juvenile; travel, biography, nature, 
essays, arts and crafts. Poetry; translations. Edward 
H. Dodd, Jr. 

M.A. Donohue & Co., 711 S. Dearborn St., Chicago 
5. Juvenile fiction and non-fiction. Religious books. 
Does not solicit MSS. Outright purchase. 

Dorset House, Inc., 33 W. 42nd St., New York 33. 
(12) Non-fiction; popular psychology, religious, and 
inspirational books; vocational, self-help, how-to-do 
books. Not looking for material at present. 

Dovb'eday & Co., 575 Madison Ave., New York 22. 
(250) Novels; non-fiction; mysteries; juvenile fiction 
and non-fiction. Anchor Books. 

Duell, Sloon & Pearce, Inc., 124 East 30th St., New 
York 16. (30) Novels, non-fiction, humor, regional 
books. photography, juveniles. 

E. P. Dutton & Co., 300 Fourth Ave., New York 10. 
(140) Fiction, including detective stories. Non-fic- 
tion: adventure, religion, travel, fine arts, biography, 
memoirs. history, science, psychology, psychics, child 
care, hobby and how-to books, nature, cartoon and 
humor, reference works. Juvenile fiction and non- 
fiction. Chairman Editorial Board, Elliot B. Macrae; 
Editorial Director, William E. Larned; Senior Editors— 
Harry Shaw, William Doerflinger, William Raney; 
Juvenile Editor, Sharon Banigan. 

Fantasy Press, Inc., P.O. Box 159, Reading, Pa. (8) 
Book-lenath science fiction; non-fiction of interest to 
stience fiction readers. Inactive for the next six 
months; 1956 and part of 1957 schedule already 
planned. 

Farrar, Straus and Cudahy, Inc., 101 Fifth Ave., 
New York 3. (95) Fiction, non-fiction; juveniles. 

Frederick Fell, Inc., 386 Fourth Ave., New York 16. 
(10) Biography, science fiction, Americana, humor, 
how-to, inspirational, anthologies, popular science, 
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You Get Book Publication 
by Consulting a 


Book Speecalist 


THE person that knows how to write books and 
get them published, obviously, is the author 
who has written and sold books of his own. 
When these books have been translated and pub- 
lished throughout most of the free world—as 
mine have—the writer must have an exact know- 
ledge of how it is done. He didn’t get where he 
is by guessing. 

You aren’t going to succeed by guessing, either. To make your manuscript sell, 
the accepted techniques of book writing are a must. You can master these techniques 
through years of hard labor, frustration and expense—or you can get them from me. 
I would never make such a bold assertion, except that every book I have written has 
seen publication. 

I have no writing “courses”, no printed handouts or stock criticisms “about writ- 
ing”. When you work with me, we forget all the fancy talk and get down to the job 
of working on YOUR MANUSCRIPT. We drive toward a literary objective with a 
clearly defined knowlédge of what we are doing. 


The following letter is typical: 


DEAR MR. CARSON: 

Before another minute goes by, I want you to know how thrilled I am with your 
revision. It is far better than I expected it would be—and I knew you were good! 

The analysis is a work of art and I - wholeheartedly with your suggestions 
which are presented so clearly—and so kindly. 

It is a wonderful thing to come out of the muddle and see a clean-cut and reason- 
able pattern to follow. Many, many thanks. 

Sincerely, 


(Signed) MARY BARBERIA 
San Francisco 


1 charge $5.00 for the reading and evaluation of any 
book length, but before sending me a manuscript write 
for my free descriptive folder entitled LITERARY HELP. 
It describes in detail the services | offer. 


CHARLES CARSON 


Post Office Box 638-A, Manhattan Beach, Calif. 
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business, religious, general non-fiction, fiction. 
Christopher Lazare, Editor. 

The Fine Editions Press, 227 E. 45th St., New York 
17. (7) General publishers specializing in poetry. Gus- 
tav Davidson. 

The Free Press, Glencoe, Ill. (15) Social sciences, 
philosophy, religion, psychology and psychiatry. 

Funk & Wagnalls Co., 153 E. 24th St., New York 
10. (30) Fiction, general non-fiction, history, biog- 
raphy, reference books, books for teen-age readers, 
practical homemaking, current affairs. 

Wilfred Funk, Inc., 153 E. 24th St., New York 10. 
(10) General non-fiction; home arts and decoration; 
self-help; how-to-do-it; mail order books. Otto v. St. 
Whitelock, Editorial Director. 

Garden City Books, a division of Doubleday & Com- 
pany, Inc., 575 Madison Avenue, New York 22. (100) 
Original fiction and non-fiction, juveniles, reprints. 
Original publications under imprint Hanover House. 
Ferris Mack. 

The Gnome Press, Inc., 80 E. 11th St., New York 
3. Specializes in science fiction adult and juvenile. 
Interested also in non-fiction books with a science 
fiction connotation—space travel, Atlantis, etc. Mar- 
tin Greenberg. 

Grayson Publishing Corporation, 381 Fourth Ave., 
New York 16. (10) Novels; textbooks; non-fiction; re- 
prints. Specializes in non-fiction—humor, photogra- 
phy, art. Sometimes outright purchase. 

Greenberg: Publisher, 201 E. 57th St., New York. 
(50) Novels; non-fiction; juvenile non-fiction; games 
and novelties; how-to books. E. W. McDowell. 

Grosset & Dunlap, 1107 Broadway, New York 10. 
Adult non-fiction, self-help books, brief picture books, 
juvenile fiction and non-fiction series. Reprints. Wil- 
liam Morris, Editor-in-Chief; Edward Ernest, Picture 
Book Editor. 

Grove Press, 795 Broadway, New York 3, (20) Fic- 
tion, non-fiction, college textbooks. Welcomes for 
consideration MSS. of superior merit. Barney Rosset, 


—* and Editor-in-Chief; Rosine Raoul, Associate 
itor. 

Hanover House. See Garden City Books. 

Harcourt, Brace & Co., 383 Madison Ave., New 
York 17. (90) Novels. Non-fiction; biography, history, 
general literature. Children’s books. Textbooks, col- 
lege and high school. Trade, Denver Lindley; high 
school, James Reid; college, John Gallager and Wil- 
liam Pullin; juvenile, Margaret McElderry. 

Harper & Brothers, 49 E. 33rd St., New York 16. 
(275) Novels; non-fiction, adult and juvenile; science, 
religion, travel, biography, popular history, etc. Text- 
books, medical, business, industrial monographs. Juve- 
niles, all ages; fairy tales. General books: Managing 
Editor, Evan Thomas; General Editor, Simon Michael 
Bessie; nature and outdoor books, Richard B. Mc- 
Adoo; mystery, Joan Kahn; staple trade books, George 
W. Jones; juvenile books, Miss Ursula Nordstrom; 
social and economic books, Ordway Tead; college 
textbooks, Edward J. Tyler; religious books, Eugene 
Exman; Bibles, David H. Scott; medical books (Paul 
B. Hoeber, Inc.), Paul B. Hoeber. 

Hastings House, 4] E. 50th St., New York 22. (15) 
Regional, photographic, historical, biography, non-fic- 
tion, visual design, communication arts (television), 
architecture, decoration. Especially interested in 
Americana. 

Henry Holt & Co., Inc., 383 Madison Ave., New 
York 17. (100) Novels, all types. General non-fiction: 
biography, criticism, general information, how-to, 
self-help, etc. Better grade mysteries and Westerns. 
High-school and college textbooks; foreign language 
textbooks and records; translations. James C. Hazel- 
ton, High School Department; Alden H. Clark, Col- 
lege Department; William E. Buckley, Trade Depart- 
ment. 

Horizon Press, 220 West 42nd St., New York 36. 
(10) Chiefly non-fiction: literary, biographical and 
autobiographical, scientific; art and architecture; 
works of humor, especially those of reference value. 


drew an advance. 


11 West 42nd St. 


HOW MUCH IS AN AGENT’S SERVICE WORTH? 


A writer who recently called at my office protested that Twenty-Five Dollars was too much to 
shell out in the way of a fee. Supposing the book was good? Why should he pay for giving an agent 
an opportunity to make some easy money? This happens, of course, just as people invest a quarter in 
a lottery ticket and wind up with a Cadillac. Barring the rare exception, first books are not ready to 
be submitted as originally written. Many are beyond salvage; some could take the initial step towards 
an eventual placement if the right changes were made. Agents — at least the reliable ones — are 
there for just that purpose. A critic-agent does more than just ‘‘read a book,’’ which can take two days 
of his time; he automatically places at the disposal of the writer considerable knowledge, both of books 
and individual publisher’s needs, which is also good to know. Writers submit blindly — and wind up 
paying a lot in Express charges. An agent generally calls to establish if there is an editorial need for a 
certain type book. At best, much work is involved, time-consuming conferences, which do not always 
add up to a contract. Other publishers have to be contacted. Picking up and delivering books is an 
expense; so how much is an agent's service worth? Three writers for whom | achieved contracts paid me 
fees, and it is probably the happiest investment they ever made since each of the books | so far placed 


For the writer who legitimately can’t afford the tariff, | have a compromise: Ten Dollars for 
evaluating the first 50 pages. If the crucial start ‘“holds’’ me, | ask for the balance, and there is no 
further expense, save the two-way postage. As always, no fees for the writer who has had a book, 
fiction or non-fiction, published by a major royalty house in the past two or three years. Also no fees 
for the magazine writer who is currently selling to the first-class books, providing you send me the type 
of material you have been selling. For the writer who is yet to sell, my fees are: A dollar per thousand 
words, with a minimum of three dollars for any script. Plays, fifteen dollars. Juveniles, T-V and radio 
scripts are judged as stories. Commission on sales is ten percent; fifteen on foreign sales. All fees end 
after the second sale. Remember the return postage, please. 


ALEX JACKINSON 


New York 36, N.Y. 


AUTHOR & JOURNALIST 


Some fiction, but only of high literary quality. Ben 
Raeburn, Editor. 

Houghton Mifflin Company, 2 Park St. Boston 7, 
Mass. (100) Fiction, non-fiction, and juvenile manu- 
scripts of general interest. 

Marshall Jones Co., Francestown, N. H. (5-10) 
Non-fiction; books that appeal to a special market, 
no minimum. Prefers preliminary summary. Clarence 
E. Farrar. 

Julian Press, 80 E. 11th St., New York 3. (6) Gen- 
eral non-fiction; psychiatric; educational. Arthur 
Ceppos. 

Alfred A. Knopf, Inc., 501 Madison Ave., New 
York 22. (110) Novels, high quality; non-fiction, not 
too technical; juveniles. College social science text- 
books. 

Lantern Press, Inc., 257 Fourth Ave., New York 10. 
(10) Novels, non-fiction, juvenile fiction and non-fic- 
tion. A. L. Furman. Query. 

J. B. Lippincott Company, 227 S. Sixth St., Phila- 
delphia 5; 521 Fifth Ave., New York 17. (150) 
Novels, all types. Juveniles up to 16 years; rarely 
fairy tales. Non-fiction, adult and juvenile, all types. 
Textbooks. Specializes in biography, history, art, fic- 
tion, educational, and medical works. George Stevens; 
Lynn Carrick; Tay Hohoff; Alan Williams; Eunice 
Blake (juveniles). 

Little, Brown & Co., 34 Beacon St., Boston 6, Mass. 
(130) Fiction, biography, history, current affairs, 
travel, drama, juveniles, law, medicine, home eco- 
nomics, social studies. Ned Bradford. 

Liveright Publishing Corporation, 386 Fourth Ave., 
New York 16. (8) Good fiction, collections of good 
short stories; non-fiction adult and occasionally juve- 
nile; how-to books. Suggests that authors send 1-2 
page synopsis of script and a brief biographical sketch. 
Catalog available to authors on request. Arthur 
Pell. 

Longmans, Green & Co., Inc., 55 Fifth Ave., New 
York 3. (125) Fiction, general non-fiction, scientific 


and technical, religious, juveniles, college textbooks, 
and plays. General MSS., John L. B. Williams; col- 
lege textbooks, R. L. Straker; juveniles, Bertha Gun- 
terman; plays, G. M. Overacker. 

The Macmillan Co., 60 Fifth Ave., New York 11. 
(400) Books in every field. Novels, non-fiction, adult 
and juvenile; biography, economics, travel, scientific, 
religion, world problems. Textbooks; science. Verse, 
translations, classical collections, reprints. Juveniles, 
all ages. J. P. R. Budlong; Doris S. Patee, juveniles. 

Macrae-Smith Company, 225 S. 15th St., Philadel- 
phia 2. (15) Novels; juveniles, all ages. Non-fiction, 
adult; biography, travel, nature. Gift books. Olga 
Edmond. 

The McBride Co., Inc., 200 E. 37th St., New York 
16. (15) Novels exclusive of mysteries and Westerns. 
Non-fiction: history, biography, popular science, 
travel, building and furnishing, practical books. Non- 
fiction juveniles. R. M. McBride, Editor. 

McGraw-Hill Book Co., 330 W. 42nd St., New York 
36. (250) Fiction exclusive of Westerns and mysteries; 
general non-fiction. Whittlesey House (under Juvenile) 
and Gregg Publishing Division (under Textbooks) are 
divisions of this firm. 

David McKay Company, Inc., 55 Fifth Avenue, 
New York 3. (50) General fiction, non-fiction, juve- 
niles, reference books, foreign languages, religious, 
dictionaries. 

Julian Messner, Inc., 8 W. 40th St., New York 18. 
(50) Novels; non-fiction; juvenile fiction and non-fic- 
tion; biographies. Kathryn G. Messner. 

M. S. Mill Co., Inc., 425 Fourth Ave., New York 
16. (10-20) Well-written novels, mysteries, non-fic- 
tion. John C. Willey. 

William Morrow & Company, Inc., 425 Fourth Ave., 
New York 16. (60) Fiction, non-fiction, juveniles. 

Mystery House, 22 E. 60th St., New York 22. Mys- 
teries. Lucy Mabry. (A division of Bouregy & Curl, 
Inc.) 

Thomas Nelson & Sons 19 E. 47th Street., New 


Whether you are a Saturday Evening Post 
regular or a talented but undiscovered author— 
if you can REALLY write, you now have an un- 
precedented opportunity! Your story can be 
published between hard covers, in distinctively 
printed and bound anthologies—which we ad- 
vertise, distribute and promote . . . to SELL! 
National’s acclaimed new plan is enabling the 
many who have already taken advantage of it 
to enjoy the professiona! recognition, necessary 
prestige and career-boost previously available 
only to book-length authors in cooperative pub- 
lishing—but at a fraction of the cost to the 
author! 

Accepted authors receive a royalty on every 
book sold! . . . You receive free copies—but 
are not obliged or expected to buy any books 
... You retain the copyright and all subsidiary 
rights . . . In addition to review copies to ap- 
propriate publications, copies are brought to the 
attention of motion picture studios and radio- 
TV story departments. 

The latest volume in this series is on the mar- 
ket. It was advertised by display ads in the 
N. Y. Times Sunday Book Review, N. Y. 
Post, Los Angeles Mirror, Seattle Post-In- 
telligencer, Denver Post, and in ads featuring 
the local author’s name in his home-area news- 


SHORT STORIES WANTED 


New Cooperative Hard-Cover Anthology Series 
Combines Works of Recognized Authors and Skilled Unknowns 


papers. In addition, large ads were placed in 
key trade publications. Hundreds of mailed 
circulars plus counter cards worked to promote 
sales throughout the country. 

All our cooperative anthologies (as well as our 
novels) receive the same all-out treatment: they 
are printed and bound by one of America’s 
largest book plants, advertised nationally by 
our crack advertising agency, pushed hard by 
our sales promotion dept. . . . to make the 
books sell—for besides professionali recogni- 
tion, we want our authors to quickly recoup 
their amazingly small investment and make a 
cash profit! 

If you have faith in your story, this is your 
chance to do something about it! 

All stories must be original, unpublished MSS., 
2,000 to 5,000 words. Every type wanted. 
[Juvenile stories—not ‘tiny tot’!—wanted for 
separate series. Submit to: Juv. Ed.] STAMPED 
RETURN ENVELOPE REQUIRED. Complete re- 
port on every MS. No reading charges. 

Submit MSS. or write for further details to: 
SHORT STORY EDITOR 
NATIONAL PUBLISHING 
COMPANY 
15 West 44th Street, New York 36, N. Y. 
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WE NEED STORIES 


Hollywood agency handling top Hollywood stars needs 
story material of all kinds suitable for adaptation to motion 
picture, radio, and television production. Your story does 
not have to be published to 

SELL TO HOLLYWOOD 

60% of movies, and almost all television and radio pro- 
ductions, are made from unpublished stories. The head of 
our Story Department, who was with the Story Department 
of Warner Brothers Pictures studio for four years, can help 
you SELL YOUR STORY. ‘ i 

Our brochure describes in detail the kind of story material 
needed. For full information send 25c to cover costs of 
printing, handling, and age The 25c is refundable when 
you send us your first story. This small charge is necessary 
to prevent our Story Department from being flooded with 
requests for free literature from curiosity seekers or others 
not seriously interested in selling stories. Address your re- 
quest to: 

CHARLOTTE SAGER, Head, Story Department 
THE HELEN AINSWORTH CORP. AGENCY 
BH Box 224 Beverly Hills, California 


Have you tried CIRENCESTER? 


An alive Canadian agency for authors everywhere. 
Let us place your manuscripts—fiction, articles, plays, 
light verse. Reading fees $2.00 per 3000 words. Sales, 
ten percent; foreign fifteen. The RIGHT market may 
sell that rejected script! Criticism and revision if 
desired. 
CIRENCESTER LITERARY AGENCY 


South Post Office Niagara Falls, Ontario, Canada 4 


SALVAGE THAT SCRIPT! 
CRITICISM, $1 per 1,000 words. No flattery, but 
honest, constructive help. BLUE PENCILLING, PLOT- 
TING, REWRITING, EDITING AND TYPING. 

Write me about your literary problems, enclosing a 
stamped envelope for reply. 


Robert A. Wise 
Sierra Madre, Calif. 


P. O. Box 338 


POEMS—Urgently Needed to Set to Music}. 
Write clever poems, catchy rhymes. Achieve FAME, 
MONEY in popular music field! Send sample poems. 
FREE evaluation. TINPAN ALLEY, 1650 Broadway 
(Dept. H), New York 19. 


TO AUTHORS OF BOOKS 
ublished on a COOPERATIVE BASIS, we 
ave a plan for the additional promotion 

and distribution of your book WITHOUT 
COST TO YOU. 


If interested, write for details to 
WRITERS SERVICE 
7 E. 42, N. Y. 17, N. Y. Tel. MU 7-5690 


I'LL DO IT FOR YOU 


Sick of rejects! | have ghost-written millions of words of 
stories, articles, books for hundreds of satisfied clients. | 
may be able to help you see your name in print anc make 
money on your raw material. Reasonable rates. Particulars 
FREE. Also Slant Chart & Best Plot Formula. 


WILL HEIDEMAN 


P.O. Box 57-A Fern Park, Fla. 


“LL BUY YOUR STORIES!” 


SAY THE EDITORS. 

The demand for non-fiction of all types — fillers, trade 
journal articles, photo-stories, publicity, advertising copy, 
roto features, columns and syndication was never greater. 
New 3,000 word free illustrated folder explains why 
editors are today telling hundreds of new writers why 
they'll buy their stories. Write right now to 

THE NON-FICTION PRESS 
Dept. N, Box 1008 Glendale, Calif. 


“tions, 


York 17. (6-8) Non-fiction trade books, Gorham 
peel Juveniles for ages 12-16, Elizabeth Tomp- 
ins. 

New Directions, 333 Sixth Ave., New York 14. (15) 
Novels, non-fiction, textbooks, poetry. James Laugh- 
lin and Robert M. MacGregor. No unsolicited manu- 
scripts. 

The Noonday Press, 17 Union Square, New York 3. 
General fiction and non-fiction of high literary merit. 

W. W. Norton & Co., 55 Fifth Ave., New York 3. 
(40) General non-fiction, fiction, personal experience, 
politics, medicine, economics, etc. College textbooks. 
Eric Swenson. 

Oxford University Press, 114 Fifth Ave., New York 
11. (200) General non-fiction, religious, reference, art, 
Bibles, college textbooks, medical, juvenile, music. 
William M. Oman. 

Pacific Books Publishers, Box 558, Palo Alto, Calif. 
Non-fiction covering Pacific Ocean area and West 
Coast, U. S. A.; college textbooks. S. M. Croonquist. 


L. C. Page & Co., 53 Beacon St., Boston 8. Novels, 
non-fiction, juvenile fiction. No poetry or short 
stories. 


Pitmen Pub’ishing Corp., 2 W. 45th St., New York 
36. (40) Business education, technical, college, arts 
and crafts, and general non-fiction. 


Prentice-Hall, Inc. 70 Fifth Ave., New York 11. 
(150-200) Religious, ins>irational, self-help, biog- 
raphy, history, humor, chotography, travel, non-fic- 
tion; teen-age and juvenile non-fiction; occasional 
fiction titles. College and high school textbooks in 
liberal arts, sciences, commerce. Legal and quasi- 
legal books; loose-leaf tax and legal services. Bus- 
iness books. No poetry, drama, mysteries, Westerns. 
Does not read unsolicited fiction; query on non-fiction. 


G. P. Putnam’s Sons, 210 Madison Ave., New York 
16. (50) Novels, all types. Non-fiction; world affairs, 
biographies, reminiscences, travel, science, explora- 
tion, etc. Juvenile fiction and non-fiction. Transla- 
tions. Theodore M. Purdy. 


Rand McNally & Co., P. O. Box 7600, Chicago 80. 
(25-50) Juvenile fiction and non-fiction, all ages; 
textbooks; adult non-fiction; religious. 


Random House, Inc., 457 Madison Ave., New York 
22. (100) Non-fiction. fiction, adult, and juvenile; 
plays; poetry; translations; juvenile non-fiction. Saxe 
Commins. 


Henry Regnery Co., 20 W. Jackson Bivd., Chicago 
4, Ill. (35) Philosophical, historical, religious, transla- 
world affairs, ‘iterature, cookbooks, general 
non-fiction books. Children’s books. High quality fic- 
tion. F. Howard Clark, Editor. 


The Reilly & Lee Co., Inc., 325 W. Huron St., Chi- 
cago 10. Adult non-fiction; how-to-do-it books of 
varying lengths on non-technical subjects; juveniles 
for first and second grade, supplementary readers writ- 
ten in the controlled vocabularies for these grades 
(photographic illustrations); good juveniles for any 
age, minimum wordage 40,000 words. Inquire before 
making submission. 


Rinehart & Co., Inc., 232 Madison Ave., New York 
16. (90) Novels, all types. Non-fiction, all types, 
T. S. Amussen. College textbooks and technical 
books, Ranald P. Hobbs. 


The Ronald Press Co., 15 E. 26th St., New York 
10. Non-fiction of all types—biography, history, 
travel, religion, fine arts, medicine, business, tech- 
nology, science, law; college textbooks. 


St. Martin’s Press, Inc., 103 Park Ave., New York 
17. (50) American publishers of the books of Mac- 
millan, London, and of Edward Arnold, London. Now 
publishing also originals by American authors. In- 
oe principally in serious biography, history, and 
novels. 


AUTHOR & JOURNALIST 
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Charles Scribner's Sons, 597 Fifth Ave., New York 
17. (110) Novels; juveniles; non-fiction, adult; seri- 
ous; religious; textbooks; verse. 

Simon and Schuster, Inc., 630 Fifth Ave., New 
York 20. (125) Novels, literary; exceptional mystery 
and detective; non-fiction with wide market possibili- 
ties; translations. Jack A. Goodman. 

William Sloane Associates, 425 Fourth Ave., New 
York 16. (25) Novels, non-fiction. Frances Phillips, 
John Willey. 

Sterling Publishing Co., Inc., 215 E. 37th St., New 
York 16. (20) How-to books, with or without illustra- 
tions, and other non-fiction. Inquiries with details 
about your subject-matter, before submitting manu- 
script. David A. Boehm, Editor. Juvenile fiction and 
non-fiction. Mrs. Lillian J. Bragdon, Juvenile Editor. 
Royalty or outright purchase. 

Superior Publishing Co., 2809 Third Ave., Seattle 
11, Wash. No novels, only non-fiction, especially 
picture books. Specializes in books on the Northwest. 
G. Lynch 

Alan Swallow, Publisher, 2679 So. York St., Den- 
ver 10, Colo. (10) Belles lettres, particularly poetry, 
literary criticism, fiction; occasionally other non-fic- 
tion. (Sage Books, a subsidiary imprint of Mr. Swal- 
low’s, places emphasis upon regional materials of the 
West.) Alan Swallow. Query. Do not submit unsolic- 
ited manuscripts. 

Frederick Ungar Publishing Co., 105 E. 24th St., 
New York 10. (10) Non-fiction; reference books; 
technical; textbooks. 

The Vanguard Press, 424 Madison Avenue, New 
York 17. (25) Novels, non-fiction, adult; biography, 
history, travel, popular science, politics. Juveniles. 
Evelyn Shrifte, President; Julian Muller, Editor. 

D. Van Nostrand Co., Inc., 120 Alexander St., 
Princeton, N. J. (65) College and high school text- 
books; business, engineering, scientific, technology; 
informational; general non-fiction. 

The Viking Press, Inc., 18 E. 48th St., New York 
17. (70) Novels; non-fiction, adult, all types; transla- 
tions; juvenile. 


Ives Washburn, Inc., 55 Fifth Ave., New York 3. 
(10-12) Novels, serious works, memoirs, non-fiction; 
mysteries; juveniles. 


The Webb Publishing Co., Book Division, Itasca 
Press, 55 E. 10th St., St. Paul 2, Minn. (10) Books 
of general interest. Practical farm and vocational 
books; textbooks in agriculture. Prefers synopsis or 
outline in advance. Royalties or outright purchase. 
Paul C. Hillestad. 


Westminster Press, Witherspoon Bldg., Philadelphia 
7. (35) Novels; general non-fiction; religious books; 
juvenile fiction and non-fiction. Paul Hoffman, Trade 
Book Editor; Mary Pfeiffer, Assistant Trade Book Edi- 
tor in Charge of Juveniles; Paul L. Meacham, Religii- 
ous Books Editor. 


It's your choice. We offer in- 
struction in TV technique and 
» short story writing. Tell me 
ik which branch of creative writ- 


\ 
ing interests you most and write for details. 


WILL LOZIER 


134-25 Cherry Ave. Flushing 55, N. Y. 


Obituary Notice for Dead Characters 

How do your characters feel? Did you kill them with poor 
characterization? Honest-to-goodness, realistic characters 
with living, breathing personalities create their own plots. 
Increase your sales with living characters. How? With 
Spinit Character Builder Kit, of course. Kit contains: Char- 
acter Wheel; 10 charts; Instructions; 104 lists; 444 features; 
816 professions; 1500 personality traits; hundreds of am- 
bititons, creeds, environments, emotions, etc. And loads 
more. FREE Calendar Reckoner if SCB Kit ordered NOW. 
Cpte Kit—$2 postpaid. FREE INFO if requested. 

Ralph Blois 3159 E 28th Vancouver, BC, Canada 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neat 
50¢c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
R. D. 3 Amsterdam, N. Y. 


DON’T PAY FOR THE BOOKS 
YOU PAID TO HAVE PRODUCED! 


Send for free folder describing a low cost publishing program 

in which all copies and all rights belong to the author, plus 

70% royalty on all copies we sell for you. 
WILLIAM-FREDERICK PRESS 


313 West 35th Street 


New York 1, N.Y. 


GAMBLE A BUCK? 


That’s all it takes to learn about writing comic book 
stories. My 15,000 word booklet, FUNDAMENTALS OF 
COMIC SCRIPT WRITING, tells you how. No drawing 
experience needed. Send your dollar to: 


EARLE C. BERGMAN 


1255 North Gordon St. 
Hollywood 38, Calif. 


Abraham Lincoln said: ‘All that | am or ever hope 
was a self-made man, then what about his mother? 


you ask for particulars. 


CRITICISM & REVISION 


SPECIAL TO WRITERS WHO HAVE NOT SOLD 


YOU can be a SELF-MADE WRITER, but you need guidance in getting started. 
Don‘t let your mother do it. Let me do it! 
ATTENTION SOUTHERNERS 
Why wait several weeks for manuscripts to be returned from large northern cities when we can do 
what they do? Cash in on your great Southern charms and growing American Heritage. 


The South’s ONLY COMPLETE LITERARY SERVICE will work with you for per- 
sonalized, detailed criticism and instruction. Write us your hopes and plans when 


BROOKE BRENNER LITERARY SERVICE 


P.O. BOX 3069, MIAMI 31, FLA. 
GHOSTING 


to be, | owe to my darling mother.” If Mr. Lincoln 


TYPING SERVICE 
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TV vs. the Short Story 
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hing by mail. For Chicaco class. For raaae and poetry. 
wee MY SEVEN BOOKS 


—WR: Hi J 

ITE) HELP YOURSELVES! (Formulas)...........-. 2.50 
{CWRITERS: MAKE IT SELL! (Advance Technique)........ 2.50 
5—WRITERS: TRY SHORT SHORTS (8 types explained)... 3.00 
6—WRITERS RN TO EARN! (New approach to writing) 3.00 
7~—THE DEVIL’S HANDMAIDENS. Novel. $3.50. From me.. 2.50 


For proof that I can practice what I also teach 
49 Salem Lane MILDRED I. REID Evanston, IIlinois 


NORTHEAST WRITERS’ CONFERENCE 
Cleveland, Ohio 


Workshops in fiction, article, juvenile, and other fields 
conducted by top editors and writers. Cash prizes! 
For details, write to: 


IRV. LEIBERMAN 
Cleveland 18, Ohio 


1555 Luxor Road 


MANUSCRIPT TYPING 
50c Per Thousand Words 

Work Guaranteed to be Accurate and Neat. 
Price includes: Minor corrections; one carbon copy 

if desired. Also, extra first and last sheets. 

22 Years Typing Experience 
HELEN M. MYERS 

121 S. Potomac St. Waynesboro, Pa. 


ARTICLES AND STORIES WANTED 
Manuscripts edited and marketed. 
No course of study but lots of personal help and guidance. 
Write for FREE copy of “Article Writing 
for Beginners.” 
L. TURNER LITERARY SERVICES 


10 Redwood Ave., Toronto 8, Ont., Canada 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 
60 - 90 Days Delivery 


TRIANGLE PUBLISHING COMPANY 
P.O. Box 1564 Dallas, Texas 


Writing for the Juveniles 


is easy, instructive, pleasant and profitable. The largest 


market open to inexperienced writers—and the only one 
eee you can EARN WHILE YOU LEARN! My specialized 
ourse of instruction in WRITING FOR THE JUVENILE 


MAGAZINES plainly teaches how to write for this wide-open 
Send for terms and descriptive folder. 
WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


GHOST WRITING 


My work has been published in the United States, Canada, 
England, Scotland, India and in braille. I’d like to help you, 
too. Tell me your needs and write for details. 


WILL LOZIER 
134-25 Cherry Avenue, Flushing 55, N. Y. 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and “‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy. 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


Wilcox & Follett Co., 1000 W. Washington Blvd., 
Chicago 7. (20) Adult non-fiction; juveniles. Royal- 
ties or outright purchase. Linton J. Keith, Editor-in- 
Chief; Esther K. Meeks, Juvenile Book Editor. 

Windsor Press, 200 E. Ontario St., Chicago 11. (2) 
Non-fiction. N. F. Guess. 

John C. Winston Co., 1010 Arch St., Philadelphia 
7. (45) Textbooks; religious; non-fiction; reference; 
juvenile through early teens. Elizabeth Morton, Trade 
Editor; Dr Malcolm A. Mellott, Textbook Editor. 

The World Publishing Co., 119 W. 57th St., New 
York 19. (45) Arts, crafts, popular medicine, refer- 
ence, informational works, history, travel, biography, 
religion, fiction. William Targ. 

A. A. Wyn, Inc., 23 W. 47th St., New York 36. 
a Fiction; non-fiction; teen-age juveniles. A. A. 
yn. 


Paperbacks 


Ace Books, 23 W. 47th St., New York 36. Orig- 
inal nove's 45,000-60,000 words; general, Old West, 
science fiction, detective mysteries with American 
locale and contemporary theme. Donald A. Wollheim. 

Avon Publications, Inc., 575 Madison Ave., New 
York 22. Reprint fiction and some originals. 

Ballantine Books, 404 Fifth Ave., New York 18. 
Publishes originals, chiefly fiction, in paperbound edi- 
tions at 35¢ and hard covers simultaneously. Also in- 
terested in good non-fiction of general appeal and in 
science-fiction novels of the very highest quality. 

Bantam Books, 25 W. 45th St., New York 36. 
(110) Reprints. Oscar Dystel, President; Saul David, 
Editorial Director; Richard E. Roberts, Managing 


Editor. 
Crest Books, 67 W. 44th St., New York 36. Re- 
Fifth Ave., New 


prints. William C. Lengel. 

Dell Publishing Co., Inc., 261 
York 16. Reprints and originals. Frank Taylor, Exec- 
utive Editor; Knox Burger, Editor Originals. Send ma- 
terial to Dell Books, 200 Fifth Ave., Room 904, New 
York 10. 

Sam!. Gabriel Sons & Co., 200 Fifth Ave., New 
York 10. Trumpet Books 20,000-25,000 words, fact 
or fiction, for boys and girls 9-14. Will Roberts. 

Gold Medal Books, 67 W. 44th St., New York 36. 
Popular fiction and non-fiction; original publications, 
in paperbound editions; Gold Medal Books 25c, Gold 
Medal Giants 35c, Gold Medal Double Volumes 50c. 
Minimum advance royalty $2,000 upon acceptance; 
royalties paid on print orders, not on sales: Ic a copy 
on the first 200,000, 1 Yc thereafter; all subsidiary 
rights remain with the author. Minimum length is 
70,000 words. No reprints of any kind. Rihard Car- 
roll, Editor. 

The Jonathan Press, 471 Park Ave., New York 22. 
(6) Invites mystery books for reprint. Robert P. Mills. 

Lion Books, Inc., 655 Madison Ave., New York 21. 
Popular reprints and originals sold at 25¢ and 35c. 
Suspense, problem novels, ‘‘non-category” straight 
ee etc. 70,000 words and up. Walter J. Fultz, 

ditor. 

Maco Magazine Corporation, 551 Fifth Ave., New 
York 17. Interested in seeing outlines on 144-page 
books. Any non-fiction idea on any subject will be 
considered. The outline may be text or pictures or 
both. Robert L. Gale, Managing Editor. 

Mercury Publications, 471 Park Ave., New York 
22. (24) Invites original mystery books for one-shot 
magazine publication, and mystery books for reprint. 
Robert P. Mills. 

J. S. Paluch Co., Inc., 1800 Winnemac Ave., Chi- 
cago 40. Books 40,000-60,000 words “Catholic in 
the sense that they will not offend faith or morals.” 
No fiction desired. Quentin M. Phillip. 

Pocket Books, Inc., 630 Fifth Ave., New York 20. 
Reprints, classics, reference, special originals. 

Premier Books, 67 W. 44th St., New York 36. Re- 
prints. William C. Lengel. 
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Popular Library, Inc., 10 E. 40th St., New York 
16. (96) Popular reprints. Considers suitable unpub- 
lished MSS., but they must be well-written and well- 
characterized with strong emotional and dramatic con- 
flict and with a sound thematic content. Lengths may 
run 45,000-80,000 words with the shorter lengths 
preferred. No poetry or verse. Prefers to be queried 
on non-fiction. Charles N. Heckelmann, Vice-Pres- 
ident and Editor. 

Pyramid Books, 444 Madison Ave., New York 22. 
Reprints and originals. 

Trumpet Books, Sam!. Gabriel and Sons Company, 
200 Fifth Ave., New York 10. Originals of 20,000- 
25,000 words, fact or fiction, for boys and ‘girls. 
Will Roberts. 


Juvenile 


Aladdin Books (Division of American Book Co.), 55 
Fifth Ave., New York 3, (20) Juvenile fiction and 
non-fiction. No unsolicited manuscripts except in the 
field of historical fiction for teenagers, suitable for 
American Heritage Series. Emma Gelders Sterne. 

Banks, Upshaw & Co., 703 Browder St., Dallas 1, 
Texas. (20) Textbooks, workbooks, and juvenile non- 
fiction, games, novelties. W. A. Stigler. 

Childrens Press, Jackson Blvd., & Racine Ave., Chi- 
cago 7. (10) Juvenile books; fiction and non-fiction. 
Margeret Friskey. 

Cupples & Leon Co., 419 Lafayette St., New York. 
(20) Juvenile fiction and or fiction. Outright pur- 
chose or royalty. . T. Leo 

Saml. Gabriel Sons & Co... 200 Fifth Ave., New 
York 10. Cutouts, novelties, games and kindergarten 
pastimes, ideas, picture books. Outright purchase, 
occasionally royalties. Will Roberts. 

Lothrop, Lee & Shepard Co., 419 Fourth Ave., New 
York 16. (20) Juvenile fiction and non-fiction. Miss 
Beatrice Creighton. 

Maxton Publishers, 15 E. 26th St., New York 10. 
General juvenile publishers. 

Peggy Cloth Books, Inc., 109 Worth St., New York 
13. Washable cloth picture books for youngsters 1 to 
3 years old. Outright purchase. 

Plays, Inc., 8 Arlington St., Boston, Mass. (3-5) An- 
thologies of one-act plays, book length collections, for 
school age children. A. S. Burack. 

Wm. R. Scott, Inc., 8 W. 13th St., New York 11. 
(10) Juveniie fiction and non-fiction. May Garelick. 
Query with outline. 

The Steck Co., P. O. Box 16, Austin 1, Texas. (10) 
Limited juvenile fiction; textbooks. R. H. Porter. 
Query. 

Franklin Watts, Inc., 699 Madison Ave., New York 
21. (20) Juvenile fiction and non-fiction. Query. 

Whitmon Publishing Co., 1220 Mound Ave., 
Racine, Wis. (10) Stories for pre-school and young 
children; drawings for children’s books; games. Pay- 
ment by orrangement. Dorothy Joslyn. 

Whittlesey House, 330 W. 42nd St., New York 36. 
Juvenile fiction, non-fiction. (A department of Me- 
Graw-Hi!l!l Book Co.) 

Wonder Books, Inc., 1107 Broadway, New York 10. 
Picture story books. P. Edward Ernest, Editor-in-Chief 
of Picture Book Department; Doris Duenewald, Execu- 
tive Editor. 


HAVING BOSS TROUBLE? 


My 25,000 word book, HOW TO BE A PUBLIC 
STENO (What to Charge) tells you HOW to conduct 
your own neat and independent office. Price $2.00. 


MAXINE STAMPS 


Box 253 Tyler, Texas 


MANUSCRIPTS TYPED! 
Electric Typing 


Your manuscripts improved in many details: Spelling, punc- 
tuation, awkward phrases, compounding, etc. Good Bond— 
One Carbon—$1.25 to $1.75 per thousand words. First and 


Last Pages FREE! 
Harold DuMontier 


Rt. 2, Box 38, Dept. AJ Greenfield, Mass. 


GHOSTWRITER 
Over twenty years experience in mending writ- 
ing for marketing. | do not tell what to do. 
! do it for you. Reference women’s WHO‘’S 
WHO. Correspondence requires return post- 


age. 
NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


34 Yrs. As Literary Agents—Beginners Welcomed 
Poetry also considered. Editing, revision, honest 
criticism. Personal representation for established 
writers. For information and references write to: 

ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Avenue, New York 16, N. Y. 


YES, WE HAVE THE PLOT GENIE— 
THE MAGIC PLOT BUILDER! 
Endorsed leading educators, used by thousands of writers. 
Let these cialized PLOT GENIES furnish you with count- 
less dramatic plots for the story types now in demand—De- 
tective-Mystery, Romance, Short-Short Story, and Comedy. 
Write what the — want. Get YOUR share of the editors’ 
checks. Send today for free descriptive literature. 
3. C. Publisher's Agent 
P. O. Box 1008, Dept. A Glendale, Calif. 


SELL YOUR SMALL FRY VERSE 


If you’re interested in selling your poems for children, send 
me $1.00 with each poem under 16 lines, or $2 for longer 
poems, and I'll revise and/or suggest markets for your 
juvenile verse. Ask for free pamphlet. 

ELEANOR DENNIS 


Box 308 Lake, Pa 


Send self-addressed stamped envelope 
for PRIZE PROGRAM. Quarterly prizes 
You will receive also de- 


POETS: 


$25; many other prizes. 
scription of HELP YOURSELF HANDBOOKS ($1 each) 
containing 999 PLACES TO SEND POEMS. 
KALEIDOGRAPH, A National Magazine of Poetry 
(Published Quarterly; 50c copy; $2 a year.) 


624 N. Vernon Ave. Dallas 8, Texos 


work. Write for free brochure to 


reasonable plan for author's editions! 


We can offer the most sensible method to authors who must pian for subsidy publication of their 


Big Wountain Press, 2679 So. York St., Denver 10, Colorade 


Note: Big Mountain Press is a subsidiary imprint of Alan Swallow, Publisher, with Dr. Stuart 
R. Northam taking over active management of this phase of Dr. Swallow's work. 
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DO YOU HAVE A MANUSCRIPT? 


We need stories, novels and articles to sell to publishers. 
Established writers no readin ng fee. Beginners $3 for short 


scripts up to 3,000 words; $1 Commission 10%. 
We placed a best seller. 

MANUSCRIPT BUREAU 
154 Nassou St.—Tribune Bidg. New York 38, N. Y. 


for novels. 


MANUSCRIPT ENVELOPES 
trove from Kraft with gummed flaps. Writers have bought 
an x 
age on each above groups. 
(50°29 ene 
note! an 4, envelopes 
three lines Prepaid 1.50 


LEE E. GOOCH 
Box 202-AJ Hernando, Miss. 
Writers Supplies Since ‘35 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the merket, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell how’ but a SHOW HOW course. 
Personal criticism included. Write for free particulars. 
MARJORIE M. DAVIDSON 
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P. 0. Box 104 Laceyville, Penna. 


I WRITE FOR MEN 


Fiction and Non-Fiction — That's my specialty. 
More markets now for he-man stuff than ever before. 
Perhaps | can help you hit the jackpot. 

If your manuscript is typewritten and under 5000 words, 
I'll give it a frank but friendly georaies’ for $2.00. If longer, 
better query first. And don’t forget the return postage. 


JACKSON KING 
Box 175, Sierra Madre, California 


Courses 


Self-Study Course __ ...... $25.00 Cash 
Supervised Course _ _...$50.00 Time Payments 
Plot Course for Advanced Writers _ __..... $25.00 Cash 
Original Confession Plots _..___.__. ......$ 5.00 Each 


Manuscripts Criticisms $1.00 per 1000 words 
Keenan, P. O. Box 62, New York 63, N. Y. 


POETRY BOOKS $169.50 


(First proof in 1 week. Dely. 30 days) 
Have your books published, not just printed. Novels, Re- 
ligious, Juvenile, County Histories, Children’s Books, etc. 
Best prices, Highest Quality. 900 titles, free ad in WILDFIRE 
MAGAZINE. National Advertising. For folder write: 


STORY BOOK PRESS 
3233 McKinney A 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; 
worldwide clientele. Modern methods. Editing, 
rewriting, ghosting, instruction; books, stories, 
articles, poems, fiction, non-fiction, text books. Bh no 
erly pee when ready. Free carbon on white paper. roe: 25 
to $1.75 a thousand word average. Minimum $6.50. 


IRMA A. GWIN-BUCHANAN 


(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 


Dalles 4, Texas 


Religious, Humanitarian 


The American Baptist Publication Society. (See 
Judson Press.) 

Association Press, 291 Broadway, New York 7. 
(25-30) Non-fiction, on religious subjects, sociology, 
social problems, recreation, physical education, camp- 
ing, group work, education, guidance, sex, marriage, 
family life. inspirational. Query first. James Riet- 
mulder. 

Augustana Book Concern, Rock Island, III. Religious 
books. Outright purchase or royalty. Address Secre- 
tary of Literature. 

Benzinger Brothers, Inc., 6-8 Barclay St., New York 
8. (10) Books for Catholics, any subject. Royalties or 
outright purchase. 

The Bethany Press, 2640 Pine Blvd., Box 179, St. 
Louis 3, Mo. Religious (Disciples of Christ). Books 
and pamphlets only. No magazines. Darrell K. 
Wolfe, Director. 

Christian Education Press, Schaff Bldg., 1505 Race 
St., Philadelphia 2, Pa. Religious. Dr. Fred D. Went- 
zel. 

Conordia Publishing House, 3558 S. Jefferson 
Ave., St. Louis 18, Mo. (10) Religious and —- 
non- fiction books; — novels. O. A. 

DeVorss & Co., 516-20 W. Ninth St., tes Sites 
15, Calif. (10) Metaphysical, occult, religious, inspira- 
tional, and self-help books. 

William B. Eerdmans Publishing Co., 255 Jefferson 
Ave., S.E., Grand Rapids, Mich. (50) Religious works: 
theological, devotional, textbooks; also some fiction 
and juveniles. Query before submitting. 

Friendship Press, 257 Fourth Ave., New York 10. 
Religious books (fiction and non-fiction), and plays 
for adults, young people and children. Outright 
purchase. Does not buy unsolicited MSS. 

B. Herder Book Co., 15-17 S. Broadway, St. Louis 
2, Mo. (12) Catholic non-fiction. 

Jewish Publication Society of America, 222 N. 15th 
St., Philadelphia 2. (6) Jewish subjects. Novels; non- 
fiction, aduit and juvenile; textbooks; volumes of 
short-stories, poetry, plays; translations. Juveniles; 
fairy tales. Royalties or outright purchase. Dr. Solo- 
mon Grayzel. 

The Judson Press, 1703 Chestnut St., Philadelphia 
3. (10) Religion, religious education. Baptist history, 
— collections of stories. Query. Miles W. 

mith. 

P. J. Kenedy & Sons, 12 Barclay St., New York 8. 
(30) Catholic novels, biography, other non-fiction, 
juveniles, religious books. Thomas B. Kenedy. 

Loizeaux Brothers, 19 W. 21st St., New York 10. 
Fundamental Protestant. 

Master Publications, 300 Fourth Ave., New York 
10. (2-3) Self-imorovement, inspirational, religious. 
Robert Anthony, Editor. 

Moody Press, 820 LaSalle St., Chicago 10. (20) 
Particularly interested in Christian fiction; Christian 


textbooks; juvenile Christian fiction and non-fiction. 
Royalties; occasionally outright purchase. E. A. 
Thompson. 


Morehouse-Gorham Co., 14 E. 41st St., New York 
17. (30) Textbooks and religious books (Episcopal 
Church). C. P. Morehouse. 

Muhlenberg Press, 1228 Spruce St., Philadelphia, 
Pa. Book publishing department of the United Luther- 
an Publication House. (15) Books on Christian the- 


FREE 


The valuable brochure 
HOW TO MAKE THAT IMPORTANT FIRST SALE 


will be sent upon request, and without obligation, to readers of the Author & Journalist. 
If you‘re tired of failure, send for this brochure and my FREE pamphlet which gives details of how | 


work with writers. 
work with you won‘t cost you a penny 


If | take you in | limited circle of writers, 


you'll become a selling writer or my 


GEORGE KELTON 


MALIBU 1, 


CALIFORNIA 
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ology, church organization, Christian living, and allied 
subjects; volumes which constitute ‘‘tools’’ for pastors 
or church workers; a few works of fiction. Average 
length of MSS., 80,000 words. Dr. G. Elson Ruff, 
Editor-in-Chief; Albert P. Stauderman, Managing Ed- 
itor. 

The Newman Press, Westminster, Md. (50) Catho- 
lic novels, religious books, translations, reprints. John 
J. McHale, Editor. 

Outlook Publishers, 1 N. Sixth St., Richmond 19, 
Va. Religious (Presbyterian). 

Fleming H. Revell Co., 316 Third Ave., Westwood, 
N. J. (15) Religious, but some books of a more gen- 
eral nature including biographies, history, self-help. 
Juvenile non-fiction. William R. Barbour. 

St. Anthony's Guild Press, 508 Marshall St., Pater- 
son 3, N. J. (10) Religious (O. F. M.). 

Schocken Books, Inc., 342 Madison Ave., New 
York 17. Non-fiction; special interest in Jewish sub- 
jects. Nahum N. Glatzer, Editor. 

Seabury Press, Havemeyer Place, Greenwich, 
Conn. Religious material (Episcopal) for children and 
adults. Accepts MSS. of book length or pamphlet 
length. Usually royalty, occasionally outright pur- 
chase. Leon McCauley, Manager. 

Sheed and Ward, Inc., 840 Broadway, New York 
3. (30) Specializes in non-fiction for Catholic market 
—concentration in theological writing. Publishes some 
fiction, verse, juveniles, for Catholic readers. MSS. 
to Ruth Reidy, Editorial Department; Patricia Welch, 
Juvenile Editor. 

W. A. Wilde Co., 131 Clarendon St., Boston 16, 
Mass. (10) Religious fiction and non-fiction. 

Zondervan Publishing House, 1415 Lake Drive, 
S. E., Grand Rapids 6, Mich. (60) Religious, novels, 
textbooks, non-fiction, juvenile fiction. T. A. Bryant. 


Specialized (Including Scientific 
and Technical) 


Academic Press, Inc., 125 E. 23rd St., New York 
10. (50) Scientific and technical. 

Aero Publishers, Inc., 2162 Sunset Blvd., Los An- 
geles 26, Calif. Aviation books only. 

American Geographical Society, Broadway & 156th 
St., New York 32. Publishes and compiles books and 
maps. Dr. Charles B. Hitchcock, Director. 

Arco Publishing Co., 480 Lexington Ave., New 
York 17. (15) How-to-do-it books, Civil Service, non- 
fiction. Royalty or outright purchase. David Turner. 

Benkers Pub‘ishing Co., 475 Main St., Cambridge 
42, Mass (4) Practical books on bank management. 
Keith F. Warren. 

A. S. Barnes and Co., 232 Madison Ave., New York 
16. (40) Textbooks on physical education, health; 
works on leisure sports, hunting, fishing, folk dancing, 
games. 

Bornes & Nob'e, Inc., 105 Fifth Ave., New York 
3. (35) College Outline Series, digests of college sub- 
jects; Everyday Handbook Series, factual books for 
the layman; scholarly reprints; college textbooks. 
John W. Barnes. 

Charles A. Bennett Co., Inc., 237 N. Monroe St., 
Peoria 3, Ill. (15) Textbooks and reference books on 
industrial education, home economics, art crafts, well 
illustrated books for tradesmen and craftsmen. Paul 
Van Winkle. 

Biblio Press, 1129 Vermont Ave., N.W., Washirg- 
ton 5, D. C. (5-6) Bibliographies, indexes, and other 
compilations and non-fiction works of interest to li- 
braries and scholarly institutions. Barton Bledsoe, 
Editor. 

Burgess Publishing Co., 426 S. Sixth St., Minneap- 
olis 15, Minn. (10) Mimeoprint and photo offset pub- 
lishers. College textbooks and laboratory manuals. 
Charles S. Hutchinson. 

Chemica! Publishing Co., Inc., 212 Fifth Ave., New 
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NEED WE SAY MORE? 


A client writes:* ‘You are the first agent—who 
ever did anything constructive for me. It others 
went off on a tangent with beautiful theories, none 
of which were practical.”” *(mame on request) 
Novels — Short Stories — Articles — Plays 
Write for Television and radio—Plays read by 
Broadway producers. 
ANALYSIS — CRITICISM — GUIDANCE 
REPRESENTATION 
Reading fees: $4.00 up to 5,000 words; over 5,000 
and - to 10,000, 75c per thousand: 10,000 to 
40,000, $10.00; full length novels & Plays, $15.00. 
Manuscripts type ic per page. eturn posta 
with each ms. please. Send a FREE BOOKLET, 
“To The New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


MANUSCRIPTS NEATLY TYPED 


Bond paper. Carbon, extra first, last page free. 
Minor corrections. 50c per 1000 words. Postage, 
please. 


Dorice McDaniels 


11130 Truro Ave. Inglewood, Calif 


DON’T AIM TOO HIGH! 


If you're not selling top-class markets, consider the Sh ing 
News, Newspaper Syndicate and Rural Magazines’ small sale 
markets. We need new writers, and old, in these much-easier- 
to-sell fields who will slant fiction and articles our way regu- 
larly. Send for free details. 


SYNDICATE & FICTION MARKETING AGENCY 
Central Office, Branch Hill, Ohio 


WILL LOZIER 


Now offers the writing profession a complete literary 
service. Drop me a line and tell me your needs. 


LOZIER LITERARY SERVICE 
134-25 Cherry Avenue Flushing 55, N. Y. 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 
Will Heideman’s New 1955 Revised Course & Markets 
No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, house- 
hold tips, rewrites, etc. Complete with samples. 150 markets, 
also month of help to 1500 words of fillers if you order now. 
Other fiction courses and help available. Return this ad and 
$1.00 today to WILL HEIDEMAN 
P.O. Box 57-A Fern Park, Fla. 


Why Wait? Publish Your Book by Christmas! 
If you have written fiction, non-fiction or poetry, 
ond have received rejection slips because you are an 
unknown, our many years’ experience in publishing 
successful books can — youl We will design, print, 
romote, advertise and SELL your book. The cost is 
iow; your Mig woekone are high! For full details, send 
25c for our 5-page 40% 
. J- ox 
CLOVER HOUSE Santa Monica, Calif. 


THE MAGIC OF “D. S. B.”: 
Dynamic eta i brings your fiction to life. 
It gives your story brilliance and editorial appeal, 
professional polish—the vital “spark of life.” 
It is the road that leads to writing success. 
Your ms., with $5, will bring you— 
2000 words of detailed help that shows you how; 
1000 words of collaboration that does it for 


ou. 
Bayord D. York, 204 Raymond Rd., W. Hartford , Conn. 
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_ 10. (15) Chemical, technical, and scientific 
s. 

Comstock Publishing Associates, Cornell Heights, 
Ithaca, N. Y. (6-8) Educational works on biological 
science; textbooks; non-fiction. 

Corne!l Maritime Press, Cambridge, Maryland. (5- 


10) Marine non-fiction; technical and how-to-do 
books. Felix M. Cornell. 
F. A. Davis Co., 1914-16 Cherry St., Philadelphia 


3. (10) Medical and nursing technical ‘books. Fred- 
erick C. Smith, M.D. 

Deniinger’s, 1627 Pope Avenue, Richmond 1, Va. 
(5) Specialists in books on dogs, cats, cage birds, and 
tropical fish. Wm. W. Denlinger, General Manager. 

Frederick J. Drake & Co., 117 Green Bay Rd., Wil- 
mette, Ill. (6) Commercial art, mechanical, technical 
books; practical books for home vocational 
training; how-to-do-it books. S. W. Drake. 

Elsevier Press, Inc., 2330 Holcombe Blvd., Houston 
25, Texas. Technical and scientific; especially chem- 
istry, medicine, and physics. 

Fairchild Publications, Book Division, 7 E. 12th St., 
New York 3. How-to books in department store sell- 
ing. 

B. C. Forbes & Sons Publishing Co., Inc., 80 Fifth 
Ave., New York 11. {20-25) Business and financial 
non-fiction, textbooks, and technical books on invest- 
ing. Malcolm S. Forbes. 

The Foundation Press, Inc., 268 Flatbush Ave. Ex- 
tension, Brooklyn 1, N. Y. (10) Law and business. 

roben Press, Inc., Binney Drive, Fort Pierce Beach, 
Fla. Books in medicine and allied subjects. Ellen H. 
Ringer. 

Goo‘heart-Wilcox Co., 1321 S. Michigan Ave., 
Chicago 5. (3-10) Textbooks; ——— and how-to 
books with popular appeal. Floyd M 

Normen W. Henley Publishing Co., 254 W. 54th 
St., New York 19. Technical books only. 

Hilthouse Press, Box 1360, New Haven, Conn. 
Books on science, medicine, only. Mark Keller. 

Institute of Pacific Relations, | E. 54th St., New 
York 22. (8-12) Specialized publishers of non-fiction 
books on Pacific and Far Eastern affairs. W. L. Hol- 
land, Editor and Secretary-General; Mary F. Healy, 
Associate Editor. 

Interstate Printers & Publishers, Inc., 19 N. Jackson 
St., Danville, Ill. (10) Trade titles on weddings; 
speaking. Technical and eduationa!l books in agri- 
culture, physical education, special education, ath- 
letics. Russell L. Guin. 

Car! W. Jones, 614 New York Life Bldg., Minne- 
apolis 2, Minn. Magic and conjuring. Carl W. Jones. 

Judy Publishng Co., 3323 Michigan Bivd., Chicago 
16. (30) Dog — principally. Does not solicit MSS. 
Query. Will Judy. 

Lea & Febiger, 600 S. Washington Sq., Philadelphia 
6. (25) Textbooks; medical, dental, pharmaceutical, 
nursing, veterinary science, agriculture, general scien- 
tific books. 

H. L. Lindquist Publications, 153 Waverly Place, 
New York 14. Hobby books 

McKnight & McKnight Publishing Co., Bloomington, 
Ill. (10) Industrial education, homemaking, craft and 
guidance books; text-books. W. D. Stephens. 

Meredith Publishing Co., 1716 Locust St., Des 
Moines, lowa. Books and pamphlets on home, rural, 
and form subjects. Outright purchase. 

Military Service Publishing Co., Harrisburg, Pa. 
(10) Military textbooks and technical books. Royalties 
or outright purchase. Joseph B. Sweet. 


WRITE AS A PROFESSIONAL! 


Learn how through our new method of individualized, per- 
sonal instruction. Send for outline synopsis of 40 basic 
lessons, covering fiction and non-fiction technique. 


American Institute of Professional Writing 
Alameda, New Mexico 


Oceana Publications, 43 W. 16th St., New York 
11. Law for the layman; how-to-do; non-fiction 
textbooks. Legal Almanac Series; Docket Series. 

le distributors for New York University Law Center 
Press. Contact Executive Editor, Edwin S$. Newman. 

Popular Mechanics Press, 200 E. Ontario St., Chi- 
cago 11. (10) How-to-do-it books, 100-200 pages. N. 
F. Guess. 

John F. Rider Publisher, Inc., 480 Canal St., New 
York 13. (4-6) Radio and television textbooks and 
technical books. Preferred lengths, 40,000 to 80,000 
words. Royalty, possibly outright purchase. M. S. 
Snitzer. 

Science Research Associates, 57 W. Grand Ave., 
Chicago 10. Psychological tests; guidance and pro- 
fessional books and materials; reading improvement 
materials; classroom texts; Life Adjustment, Junior 
Life Adjustment, and Better Living Booklets. 

Sentine! Book Publishers, Inc., 112 E. 19th St. 
New York 3. (12) Books on pets, arts, crafts, svorts, 
education, entertainment, hobbies, games. (18,000 
words up.) Royalty; outright purchase. L. Sackman, 
Managing Director. 

Simmons-Boardman Books, Division of Simmons- 
Boardman Publishing Corporation, 30 Church St., 
New York 7. (10) Trade, technical books on rail and 
marine transportation, carpentry, building, hobbies. 
C. L. Combes. 

Whiteside, Inc., 425 Fourth Ave., New York 16. 
Books in the field of social welfare including social 
work, adult education, geriatrics, public service, com- 
munity organization, recreation, guidance, and mental 
health. 

John Wiley & Sons, Inc., 440 Fourth Ave., New 
York 16. (25) Scientific, technical, and business books. 

The Williams & Wiikins Co., Mt. Royal and Guil- 
ford Aves., Baltimore 2, Md. (75) Medical. Dick M. 
Hoover. 

The Writer, Inc., 8 Arlington St., Boston 16, Mass. 
(6) Books for writers. A. S. Burack. 

Yeor Book Pub‘ishers, Inc., 200 E. Illinois St., Chi- 
cago 11. (25) Medical. 


Textbooks 


AdZison-Wes'ey Publishing Company, Inc., Cam- 
bridge 42, Mass. (20) College textbooks on all sub- 
jects. W. H. Blaisdell. Query. 

Altyn end Bacon, Inc.. 41 Mount Vernon St., Bos- 
ton 8, Mass. (20) Elementary, secondary, college 
textbooks. 

Americen Book Company, 55 Fifth Ave., New York 
3. (30) School and college textbooks. Editor-in-Chief, 
Dr. Grant H. Brown; elementary. Walter M. Mason; 
high school, Dr. Leo Gans; college, Emmert W. Bates. 

William C. Brown Co., 915 Main St., Dubuque, 
lowa. (10) Textbooks from faulties of universities 
and colleges only. 

Catholic Education Press, Catholic University of 
America, Washington 17, D.- C. (10). Elementary, 
secondary and college textbooks. 

Follett Publishing Co., 1010 W. Washington Bivd., 
Chicago 7. (20) Textbooks for elementary grades. 
Sometimes outright purchase. Linton J. Keith. 

Ginn end Company, Statler Office Bldg., Boston 17, 
Mass. (30) Textbooks for schools and colleges. F. A. 
Rice, President; J. B. Palmer, Editor. 


RIGHT WORDS WRITE CHECKS! 
Make your plots pay! Many I’ve helped have sold to Movies 
and TV. 

Deer 15 years of scripting experience inside Hollywood 
Studios. COMPLETE help, or Ghosting, on Novels, Stories; 
Screen, TV, and Stage Plays. 

Write me your problem +4 AY reply. 


JESSICA FOX M 
HOllywood 2-5448 Hollywood od 28, Calif. 


AUTHOR & JOURNALIST 


28 


Globe Book Co., Inc., 175 Fifth Ave., New York 
10. (15) Texts for elementary, high school, and col- 
lege use. S. M. Polter. 

Gregg Publishing Division, McGraw-Hill Book Co., 
Inc., 330 W. 42nd St., New York 36. (60) Commer- 
cial education textbooks. Royalties, outright pur- 
chase. Roy W. Poe. 

D. C. Heath & Co., 285 Columbus Ave., Boston 16, 
Mass. (50) Textbooks for schools, colleges. Marvin 
B. Perry. 

International Textbook Co., Scranton 9, Pa. (10) 
College textbooks in engineering, accounting, indus- 
trial arts, fine arts. 

Iroquois Publishing Co., Inc., Iroquois Bldg., Syra- 
cuse 2, N. Y. Textbooks, workbooks, teaching devices 
only.. Royalties, outright purchase. John V. D. South- 
worth. 

Richard D. Irwin, Inc., 1818 Ridge Road, Home- 
wood, Ill. (20) College textbooks in economics, ac- 
counting; books for industry. Richard D. Irwin. 

Laidlaw Brothers, Thatcher and Madison, River 
Forest, Ill. (30-50) Elementary and secondary school 
textbooks. Editor, Arthur F. Giddings. Letters con- 
cerning manuscripts should be addressed to John 
Laidlaw. 

The C. V. Mosby Co., 3207 Washington Blvd., St. 
Louis 3. (40) Medical, dental, nurses’, and college 
texts. 

Noble & Noble, Publishers, Inc., 67 Irving Pl., New 
York 3. (10-12) Basic textbooks for elementary 
schools. Unsolicited MSS. seldom accepted. J. Ken- 
drick Noble. 

Odyssey Press, 55 Fifth Ave., New York 3. (10-15) 
Textbooks, mainly college. Russell G. Booth. 

Oxford Book Co., Inc., 222 Fourth Ave., New York 
3. (15) High school textbooks, visual aids, condensed 
texts, review books, outline texts, workbooks, educa- 
tional devices. M. H. Kessel. 

Benj. H. Sanborn & Co., 5559 Northwest Highway, 
ree 30. (10) Elementary and secondary textbooks. 

oung. 

W. B. Saunders Co., W. Washington Sq., Philadel- 
phia 5, Pa. (50) Textbooks: medicine, surgery, vet- 
erinary, dentistry, nursing, college sciences, physical 
education. John L. Dusseau. 

Silver Burdett Company, 45 E. 17th St., New York 
3. (10) High school and elementary textbooks; sup- 
plementary books, primarily informational; short 
stories for elementary readers. Earl E. Welch. 

The University Publishing Company, 1126 Que St., 
Lincoln 1, Neb. Elementary and secondary textbooks 
only. Mrs. Magdelene Craft Radke. 

Webster Publishing Co., 1808 Washington Ave., 
St. Louis 3, Mo. (15) Elementary and secondary text- 
books. Robert Rahtz. 

World Book Company, 313 Park Hill Ave., Yonk- 
ers, N. Y. (40) Textbooks and standard tests. 


University Presses 
The Antioch Press, Yellow Springs, Ohio. (10) Text- 


books, translations, essays, non-fiction. Americana. 
Query. Freeman Champney. 

Carnegie Press, Carnegie Institute of Technology, 
Pittsburgh, Pa. (4) Non-fiction. Stanley R. March. 

Catholic University of America Press, 620 Michigan 
Ave., N. E., Washington 17, D. C. (20) Query. Rev. 
James A. Magner. 

Columbia University Press, 2960 Broadway, New 
York 27. (75) Non-fiction, reference books, history, 
economics, science, politics, sociology, education, 
religious; textbooks, translations. Charles G. Proffitt. 

Cornell University Press, 124 Roberts Place, Ithaca, 
N. Y. (25) Non-fiction, textbooks, technical books, 
translations. 

Dartmouth Publications, Baker Library, Hanover, 
N. H. Specialized publishers of Dartmouth College 
history and authors. 

Duke University Press, Box 6697, College Station, 
Durham, N. C. (11) Scholarly works. 
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IF | SHOULD GHOST WRITE FOR YOU 
IT WOULD COST YOU PLENTY, SO YOU DO THE 
WRITING. I‘LL DO MY BEST TO HELP YOU GET 
RESULTS. MINIMUM $2.00—to 3000 words $2.50 
—to 7000 words $5.00. 


JAY DESMOND 
808 N. Fuller Ave. Hollywood 46, California 


CORRECT TYPING 


A manuscript which is correct in every detail will give 
you the advantage. 50c per thousand words. Free carbon. 
Mailed fiat. 

PAULINE LOZIER 
134-25 Cherry Ave. Flushing 55, N. Y. 


Any Writer Will Value 


For that writer friend on your Christ- 
mas list—what more appropriate gift 
than a subscription to AUTHOR & 
JOURNALIST? Month after month 
he’ll appreciate your thoughtfulness. 
Just fill out the coupon below and send 
it with your remittance. We will enter 
the subscription and will send an at- 
tractive gift card to arrive shortly be- 
fore Christmas. Subscription will begin 
with the January (1956) issue unless 
otherwise directed. 


Do your Christmas shopping early. 
Send in your order TODAY. 


AUTHOR & JOURNALIST 

1313 National Bank of Topeka Bidg., 

Topeka, Kansas 

Enclosed is remittance of ____$3 for 2 years 


2 for 1 year. Please send AUTHOR & 
JOURNALIST as my gift 


My gift card to be signed ________._-_._____- 

| Name of giver - | 
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Horverd University Press, 44 Francis Ave., Cam- 
bridge 38, Mass. (100) Scholarly books, non-fiction in 
all fielcs. 

Indicna University Press, Bloomington, Ind. (10) 
Non-fiction, both scholarly and general interest trade 
books. Bernard B. Perry. 

lowa State College Press, Ames, la. (15) Non-fic- 
tion, textbooks, reference books in science, agricul- 
ture, engineering, veterinary medicine, home econom- 
ics, and books of regional nature about lowa and 
Middle West. Marshall Townsend. 

Johns Hopkins Press, Gilman Hall, Homewood, Bal- 
timore 18, Md. (15-20) Non-fiction; scientific, his- 
tory, practical science, political economy, medicine, 
general books. Harold E. Ingle, Director, John H. 
Kyle, Editor. 


Lovisiana State University Press, Baton Rouge 3, 
Lo. (12) Non-fiction, scholarly books, biographies, 
journals and diaries, particularly relating to Southern 
history. D. R. Ellegood, Director. 

New York University Press, Washington Square, 


WRITERS’ TYPING SERVICE 


Manuscripts neatly and accuratel . Minor corrections 
if Carbon copy furnished. work proof-read and 
ailed flat for 50c per 1,000 words. Satisfaction guaranteed. 
aking a specialty of revising and typing book-length novels. 


Dependable typing service. 


JOHN C. GIBBS 


P.Q. Box 461 Union City, Tenn. 


JULY 2, 1946 (Title 39. United States Code, 

SHOWING THE OWNERSHIP, MANAGEMENT, AND CIR- 

CULATION OF Author & Journalist published monthly at 
Boulder, Colorado, for October, 1955. (Offices at 1313 Na- 
tional Bank of Topeka Building, Topeka, Kansas) 

1. The names and addresses of the publisher, editor, man- 
aging editor, and business manager are: 

Publisher, Nelson Antrim Crawford, 2202 West 17th St., 
Topeka, Kans. Editor, Nelson Antrim Crawford, 2202 West 
17th St., Topeka, Kans.. Manaaing Editor, none. Business 
Manager, E. M. Crawford. 2202 West 17th St., Topeka, Kans. 
2. The owner is: (If owned by a corporation, its name 
and address must be stated and also immediately thereunder 
the names and addresses of stockholders owning or holding 
1 percent or more of total amount of stock. If not owned 
a corporation. the names and addresses of the individual 
owners must be given. !f owned by oa partnership or other 
unincorporated firm, its name and address, as well as that of 
each individual member, must be given.) 

Author & Journalist, 1313 National Bank of Topeka Build- 
ing, Topeka, Kans. 
= Nelson Antrim Crawford, 2202 West 17th St., Topeka, 

ans. 

—. M. Crawford, 2202 West 17th St., Topeka, Kans. 

3. The known bondholders, mortgagees, and other security 
holders owning or holding 1 percent or more of total amount 
of bonds, mortgages, or other securities are: (If there are 
none, so state.) None. 

4. Paragraphs 2 and 3 include, in cases where the stock- 
holder or security holder appears upon the books of the com- 
— os trustee or any other fiduciary relation, the name 
of the person or corporation for whom such trustee is acting; 
also the statements of the two paragraphs show the affiant’s 
full knowledce and belief as to the circumstances and condi- 
tions under which stockholders and security holders who do 
not appear upon the books of the company as trustees, hold 
stock and securities in a capacity other than that of a bona 
fide owner. 

5. The average number of copies of each issue of this 
publication sold or distributed, through the mails or other- 
wise, to paid subscribers during the 12 months preceding the 
date shown above was: (This information is required from 
daily, weekly, semiweekly, and triweekly newspapers only.) 

NELSON ANTRIM CRAWFORD 
Sworn to and subscribed before me this 28th day of 
September, 1955. 
(SEAL) 
Mary Whitlock 
(My commission expires July 29, 1958) 


New York 3. (4-5) Non-fiction in the fields of |lit- 
erature, public affairs, science, medicine, law, and 
the arts. Fillmore Hyde, Director-Editor; Allan An- 
goff, Executive Editor. 

Rutgers University Press, New Brunswick, N. J. (15) 
Non-fiction, especially on New Jersey, Lincoln, and 
American historp; and in agriculture, ceramics, and 
the humanities. Alan E. James. 

Southern Methodist University Press, Dallas 5, Tex. 
(7) Non-fiction. Allen Maxwell. Query. 

Stanford University Press, Stanford, Calif. (30) 
Texts and reference; scholarly works; all types except 
fiction, verse, plays. Donald P. Bean, Director. 

Syracuse University Press, 920 Irving Ave., Syra- 
cuse 10, N. Y. (10) Non-fiction, technical, scholarly. 

University of California Press, Berkeley 4, Calif. 
(50) Non-fiction, scholarly or for general audience; 
translations. August Fruge. 

University of Chicago Press, 5750 El'is Avenue, 
Chicago 37. (65) Non-fiction, textbooks, religious, 
medical. Roger W. Shugg, Director; Rollin D. Hem- 
ens, Alexander J. Morin, Editors. 

University of Florida Press, College of Law Bldg., 
Gainesville, Fla. (10) Non-fiction. Lewis F. Haines. 

University of Georgia Press, Athens, Ga. (10) Non- 
fiction, scholarly works. Ralph H. Stephens. 

University of Illinois Press, Urbana, III. (20) Schol- 
arly non-fiction of specialized and general interest. 

University of Kansas Press, Journalism Bldg., Law- 
rence, Kansas. (10) Non-fiction, works of scholarship. 
Clyde K. Hyder. 

University of Kentucky Press, Room 72, McVey 
Hall, Lexington, Ky. (7) Bruce F. Denbo, Director. 

The University of Michigan Press, Ann Arbor, 
Mich. (25) Non-fiction. 

University of Minnesota Press, 10 Nicholson Hall, 
Minneapolis 14, Minn. (20) Non-fiction, all types. 
Helen Clapesattle, Director. 

University of Nebraska Press, Administration An- 
nex 1, Lincoln 8, Neb. (10) Non-fiction, scholarly 
and regional books. Emily Schossberger. 

University of New Mexico Press, Albuquerque, N. 
M. (15) Non-fiction, special interest in regional ma- 
terial. E. B. Mann. 

University of Notre Dame Press, Notre Dame, Ind. 
Scholarly books and monographs on any subject; re- 
ligious books (Catholic) of a scholarly nature. John 
P. Defant, Director. 

University of Oklahoma Press, Norman, Okla. (25) 
Scholarly non-fiction in all fields; Western Americana, 
history, literary criticism, musicology, biography, tech- 
nical subjects. Savoie Lottinville. 

University of Pennsylvania Press, 3436 Walnut St., 
Philadelphia 4. (25) Non-fiction, scholarly and gen- 
eral. Morse Peckham. 

University of Pittsburgh Press, 3309 Cathedral of 
Learning, Pittsburgh 13, Pa. (6) Non-fiction; regional 
history a specialty. Mrs. Agnes L. Starrett. 

University of South Carolina Press, Columbia, S. C. 
(10) Non-fiction. Query. 

University of Washington Press, Seattle 5, Wash. 
(10) Scholarly works. W. M. Read. 

University of Wisconsin Press, 811 State St., Madi- 
son 5, Wis. (10) Non-fiction. Thompson Webb, Jr. 

Vanderbilt University Press, Nashville 5, Tenn. (6) 
Non-fiction; religious, translations. Does not invite 
submissions. H. C. Nixon. 

Yale University Press, 143 Elm St., New Haven 7, 
Conn. (50) Non-fiction. Yale Series of Younger Poets. 
Eugene Davidson. 


FREE! FREE! FREE! Analysis of a THIS WEEK SHORT-SHORT by Robert Oberfirst 
THIS WEEK with a circulation of about 10,000,000 publishes the best short-shorts obtainable and pays the 
highest rates. This booklet shows what makes a This Week short-short tick. Stewart Beach, Fiction Editor 
of THIS WEEK, writes me regarding this booklet: “| read with a great deal of interest your analysis of a 


This Week short-short and | thought it was just right. | felt it was something of a classic . 


will be 


mailed free to all writers seriously interested in writing Short-short fiction. 


ROBERT OBERFIRST, Literary Agent, 


P. O. Box 539, Ocean City, New Jersey 
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STATEMENT REQUIRED BY THE ACT OF AUGUST 24, 1912, 
AS AMENDED BY THE ACTS OF MARCH 3, 1933, AND 


ADEADS vliers you inexpensive opportunity to advertise your 
miscellaneous wants and wares. Rate: 9c a word. first insertion: 
8¢ a word, subsequent insertions of the same copy: no agency 
commission allowed. Checking copy !0c extra. Copy and remit- 
‘ance must reach us by the 28th of the second month preceding 
insertion. Critics, courses, agents, typists, may use display 
advertising only AUTHOR & JOURNALIST, 1313 Nattona!l 
Rank of Topeka Bidg., Topeka. Kan. 


BOOKS, MAGAZINES, NEWSPAPERS 


WANT TO WRITE cartoon gags? Charles Dennis’s book on 
ag-writing is the finest ever published on the subject. 
$35 95. Complete satisfaction guaranteed. Earle Tempel, 
Box 430, Van Buren, Arkansas. 


RHYTHM IN WRITING—explains 
little understood. Highly 
Bayaud Ave., Denver 9, Colo 

MAGAZINE DIRECTORY—5,166 " publications classified with 
complete address $2.50 id. Commercial es 
Publishing Company, 34FF North Ritter, Indianapolis 1 


Indiana. 

FOOL-PROOF HANDBOOK of En * Every writing problem 
explained and illustrated. $1. Marjorie Davidson, Lacey- 
ville, Penna. 

SAVE YOURSELF MONTHS of trial and error learning. Order 
the book on writing poetry now used successfully coast to 
coast. Clear, terse, complete. $1.00 postpaid. il Brook 
Burket, 1020 Lake Shore Drive, Evanston, Illinois. 

WRITERS! LET HEIDEMAN’S Folio ig of Love,” 
help you write love stories. Send $ Brown, Publish- 
er’s Agent, 1202 Cansler, Gadsden, A 

CALENDAR. All dates, including Easter, 

2152. Chort 21” x 28”, 75¢. Thos. Carruth, Crowley. 
Louisiana. 

CARTOONIST-GAGWRITERS. Gag Re-Cap Magazine is now 
only $7.50 per year. Sample issue 50c. Earle Tempel, Box 
430, Van Buren, Arkansas. 

THE MARKETEER has over fifteen pages of market in- 
formation for fiction writers in every issue. 35¢. The 
Marketeer, 14171 Virgil Place, Hollywood, California. 

“MAKE DOLLARS with Rewrites from Your Newspaper.” 
Folio tells you how. Gives examples which have sold. 
Send $1.00. Sam Siciliano, Box 833, El Cajon, California. 

books, “Great Poems” and “Best 


POETRY BOOKS—My 


Poems,” are in all Yublic libraries of cities in the U.S. with 

10,000 cpaletion and over. for one and write me 

oot . George B. Thornton, Box 289, Wilberforce, 
jo. 


DOLLARS FOR FILLERS, Lag Winning Tips, 10c. Pattillo 
Agency, Clanton, Alabam 

YOU CAN CHANGE THE WORLD, 40c postpaid. Put Christo- 
ite, 9 to work. Joseph Winters, Box 333, Pleasant- 

v 


MARKETS 


INFORMATION GUIDE for cartoonists and gogwriters. Full 
of new cartoon markets, tips, hints, cartoon and gegwriting 
lessons and cartoon news. md 10c¢ for trial co Infor- 
mation Guide, 2776 California Court, Lincoln, Dr. 

MARKET LISTS! Back numbers of AUTHOR & JORNALIST 
listing various types of markets for manuscripts are avail- 
able, as long as they last, at 25¢ each id. October, 
1954 (Little Magazines). February, 1955 (Juvenile Maga- 
zines). Fe 1955 (Filler Markets, Jewish Publications). 
April, (Markets Poetry, Including Light Verse). 

May, 1958 ber Books). June, 1955 (Travel Markets, 

Farm Publications). July, 1955 (Handy Market List). Au- 

gust, 1955 (Greeting Card Verse, Plays, Syndicates). Sep- 

tember, 1955 (Specialized Magazines). October, 1955 (Re- 
ligious Magazines, gr Publications). Send 25¢ each 

(coin or stamps) to AUTHOR & JOURNALIST, 1313 Na- 

tional Bank of Topeka Bldg., Topeka, Kansas. 


OPPORTUNITIES 
HOW TO TURN Daily Humorous Incidents 


into 
Write Lewis Flemming, Box 142, Menlo Park, Calif. 


EARN MONEY Features Fillers. Send for par- 
ticulars. Ralph Underhill, ansas. 


SERVICES 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 
Subscribe Now and Save Moncy! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeko Bidg. 
Topeka, Kansas 


| enclose remittance for my subscription: 


$3 for 2 years (saving me $3 over 
single copy cost) 


$2 for 1 year (saving me $1 over 
single copy cost) 


50c additional per year outside U.S.A. 
(Single copies 25c each) 


Name 


Street 


City & State _ 


PHOTOGRAPHS FOR WRITERS. Reasonoble. Paul's Photos, 
3702 Lakewood Ave., Chicago 13. 


WANT TO byes a ee and thereby sell as 


quic as Find answer my eg this magazine, 
page 25. TALIE NEWELL, Ghostwriter. 
PERSONALS 


WHAT IS YOUR “1.Q."? Take reliable general i gy arte 
test in home privacy and convenience. APPROVED, inter- 
nationally scoring, confidential report. 
Information free. University Test Bureau, Box 401, Palo 


CHARACTERIZATION SELLS today’s stories. With Spinit 
Character Builder Kit you create over billion different 
characters, quickly, easily. Kit contains: wheel, charts, 
over 100 characteristics lists, instruction booklet, etc. 
Free Calendar Reckoner included; determines any date. 
= = Studio de-Blois, 3159 East 28th, Vancouver, 


IF YOU WRITE science, write 1350 Carol Place, Aurora, Ill. 


SOCIAL 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
peep @ to help lonely, refined, merriageable men andwomen 
nationwide members tticu- 


LETTER FRIENDS . . . BETTER FRIENDS 
CORRESPONDENCE 


Honest, reliable, sincere, 
Women, men, 21 years and over. 
Free particulars. 
ZENITH BUREAU 


P. O. tox 57 St. Paul 2, Minn. 


ABC SHORTHAND IN ONE WEEK $2.00. Ret bt 
Zinman. 215 A West 91, New York 24, N. Y. 
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ADEAS... 


Important news for every author 
who is looking for a publisher... 


Publishers’ 1954 Output 


Harper (with P. B. Hoebes) 


f J 


Publishers’ Weekly confirms: 


THE NATION'S 

LARGEST 

COOPERATIVE 
BOOK PUBLISHER — 


— and the 7th largest publisher in the country! 


W hat does this record actually mean 
to you, the author in search of a pub- 
lisher? 


It means that writers, critics and lit- 
erary agents have given Vantage Press 
a tremendous vote of confidence. 


It means that more and more writers 
each year are learning that Vantage’s 
cooperative publishing service is sec- 
ond to none — that it offers everything 
authors are seeking in publicity, in 
promotion, in aggressive sales activity. 


Would vou like to learn more about 


the successful publishing program that 
has made Vantage Press America's 
Number One Cooperative Publisher? 


FREE BOOKLET EXPLAINS 
THIS EFFECTIVE PROGRAM 


Even though your book may have 
been rejected, write for a copy of our 
24-page illustrated booklet, To the Au- 
thor in Search of a Publisher. It is 
packed with sound ideas for every 
writer, and shows how to get your 
book published, promoted and mar- 
keted. Ask for Booklet BB. It’s free. 


VANTAGE PRESS, INC. 


America’s No. 1 Cooperative Publisher 


120 West 31 Street 


ON THE WEST COAST 
6253 Hollywood Blvd. 
Hollywood 28, Calif. 


New York 1, N. Y. 


IN WASHINGTON 
1010 Vermont Ave., N.W. 
Washington 5, D.C. 


Of Titles Anaty*™ 
The list of the largest publishers (each 
with more than 100 titles in 1954) follows: 
Doubleday (with Anchor Books, Blakis- VANTAGE PRE 
ton, Garden City, Hanover House and 
295 
254 
McGraw-Hill (with Gress and Whit- 
tlesey 
Prentice-Hall (with Allyo & Bacon and 
Hawthorn Books) 186 
Simon & Schuster 
Lippincott..." 147 
Publishers’ 22, 1955 


